


The Booklet

The booklet works as the main brand touchpoint, it’s the
beating hearth of the campaign, were the child’s awareness
of its rights and the idea that you should “tell someone”,

is first kindled. (The booklet is delivered in its own separate
PDF).

Or maybe they even hit you, or grab you to hard, or something
else that hurts you. i

Sometimes the people that are supposed to protects us and
loves us the most also hurt us. Or they might seem to have two
sides, one kind and loving and one very scary.
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The Logo









The logo has a rounded almost stamp
like appearance, carrying over the ico-
nography of the elephant from the
booklet. | went for a rounded contained
shape because of its friendliness and
usability. | wanted the logo to be some-
thing that could easily be applied to a
plethora contexts and objects, and | fa-
voured functionality and recognisability
in my design decisions.
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The Billboards






Tell

Someonhe!




The Billboards are placed in public spaces a child might fre-
quent such as subway stations and are there to remind the
child of what it has learned from the booklet.

AT & TR

The recognisable figures and clear message, remind and
reconnects the child whit the campaign goals while on the

subway, or when it’s out shopping whit its family.

| wanted these assets of the campaign to be a bright spot
and work as a beacon of hope for a child that is going thru
a hard time.



The Posters
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Tell someohne!

Who cahn Yyou tell?

1

You can tell a teacher.

You can tell a family membetr.

TELL

&89 Tell someone!
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480 Tell someone!

The posters should be visible in the child’s own daily envi-
ronment like school, kindergarten, youth clubs, and school

nurse’s offices. They help to enforce and remind the child of
the ideas presented in the booklet.
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The
Elephant The Boy

The Elephant is the campaign’s mascot and spokesperson, The boy is our protagonist, he is who the child identify whit,
it is there to remind the child of the kindness and care that and see the world trough in the booklet.
does exist out there and is reachable.



The illustrations in the first few pag-

es have quit course an very textured
backgrounds whit dark almost violent
colours illustrating the boys inner tur-
moil. As the boy is able to find help and
things comes down, so do the back-
grounds, they become less textured
whit lighter colours. Whit this design
decision, | hope to express the progres-
sion in the text, from a sense of danger
and hopelessness, to one of hope and
understanding.



