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Stvling
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PRIME LENS: 35 30mm Z0O0M LENS : 21 T0mm CANON 750D

Versatile lens for food photography, often Great of you need quick adjustments for lts ancient, but reliable.
referred to as the nifty 50! different shots..



Conceplt &
Storvielling

WHAT/S THE MOOD OR THEME?
WHO' IS THE AUDIENCE?

WHAT STORY SHOULD THE FOOD CONVEY?
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C'omposition
& Sivling

PLATING: USE CLEAN LINES, NEGATIVE SPACE
AND BALANCE ON THE PLATE.

ANGLES: TOP DOVWN (FLATLAY) 45 DEGREE
ANGLE OR STRAIGHT ON- DEPENDING ON
THE DISH

PROPS: USE PLATES, UTENSILS, NAPKINS,
BOARDS TO ADD CONTEXT

TEXTURES AND LAYERS: HIGHLIGHT CRUNCHY,
GOOREY, GLOSSY AND FLUFFY ELEMENTS.

GARNISHES: FRESH HERBS, ZESTS, SPICES,
FLOWERS CAN ADD COLOU AND CONTRAST




FLATLAY

GREAT FOR STORYTELLING AND
ALLLOWS YOU TO BE CREATIVE WITH
PROPS...

IDEAL FOR PUBLICATIONS.

[5 DEGREE ANGLE

SHOWS DEPTH & DIMENSION
INVITES THE VIEWER IN
HIGHLIGHTS TEXTURE & DETAIL

STRAIGIHT ON VIEW (EYT
VIEW)

HIGHLIGHT LAYERS, TEXTURE AND
HEIGHT OF FOOD. GREAT FOR PANCAKES,

BURGERS, SANDWICHES , CAKES AND
COCKTAILS.



C'olour &
(C‘ontrast

PLATE V FOOD: CHOOSE DISHWARE
THATS MAKES THE FOOD POP.

COLOUR HARMONY: COMPLEMENTARY

OR CONTRASTING COLOUR PALETTES
GREENS WITH REDS, NEUTRALS WITH
RIGHTS)

ACCENTS: A POP OF COLOUR (I.E. CHILLI
I:I'II_—|AI\EKIE:$EUR MICROGREENS/ HERBS) DRAWS
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PHOTOGRAPHY







T'ime
Management

HOT DISHES LOOSE STEAM, ICE-CREAM MELTS,
HERBS WILT- SHOOT QUICKLY!

PREP BACKUPS OF KEY INGREDIENTS OR
GARNISHES.

WORK IN LAYERS (PLATE FIRST, GARNISH LAST,
TOUCH-UPS RIGHT BEFORE SHOOTING)




Post Producton
(C'onsiderations

LEAVE SOME ROOM FOR CROPPING/ TEXT
OVERLAYS.

THINK ABOUT HOW THE IMAGE WILL BE EDITED-
CONTRAST, SHARPNESS, SATURATION.

MAKE SURE STYLING DOESN'T RELY ONLY ON
PHOTOSHOP- START WITH A GOOD IN CAMERA
RESULT




Some pictures I took and edited in Lightroom....



C'hristmas Collection...



Rustic Collection...



RUSTIC
GRUDB

rusticgrub.ie
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September and ()L[(I)IX‘ o

elcomes an abundance ¢ :
e Javours to out
inoredients and flavou !
e - - oed fruits to home
table from foraged Iy : 1
harvested root \"L"s_’,cli'll)lt. and A
wild mushrooms. With over 50
years experience as a chef
McNeela noticed that the we
which we prepare and eat food
forges lasting memories with
those whom we share the
experience with. Her brand
Rustic Grub, was launched in
2014 with a clear vision to
create awe inspiring creative
home cooked food that delights
those who eat it. Here, Maria
”J,/lf”‘c“' her Chicken, Thyme and
Wild Mushroom Pilaf and Apple
and Blackberry Galette pec

T y Galette recipes
which are the per

iR ”“

s

ect comfort

flood.s‘ (o enjoy and share during
the Autumn monthg 4
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CLIENT: DIVILLY BROTHERS...
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Happy
Snapping!

TneEnd..
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