
Group	7	



Research	question	and	sub-
questions	



“How	can	home	décor	retail	shops	be	developed	
to	better	compete	with	the	online	market?”	



Data	collection

Research	design
Sampling	design

Presentation	of	data	







Analysis	of	data



Goodness	of	fit	test	between	shopping	preference	
and	reason	

Shopping	
preference/Reason

Affordability Convenience General	shopping	
experience

Good	customer	
service

Selection Total

In	store 2 13 42 16 7 80
On	line 6 10 2 1 1 20
Total 8 23 44 17 8 100

p-value	of	1.9E-06%

Preference/	
Reason

Affordability Convenience General	
shopping	
experience

Good	
customer	
service

Selection Total

Store 2.5% 16.25% 52.5% 20% 8.5% 100%

On	line 30% 50% 10% 5% 5% 100%



Goodness	-of- fit	test	between	Gender	and	
frequency	of	buying	decors

Gender/ Frequency
of buying décor

Not	often often Rarely very	often Grand	Total
Female

22 19 8 6 55
Male

23 5 14 3 45
Total

45 24 22 9 100

Table	1.3(cross	table	between	gender	and	frequency	of	buying	decor)

p-value	of	 1.9219%	



A	Multiple	Bar	Chart	Showing	Income	and	Frequency	of	
Purchases	of	Decor



A	Pie	Chart	Showing	The	Shopping	Preferences	of	Our	
Respondents



Degree	of	importance	Respondents	attach	to	physical	
home	décor	retail	store:

stores	stood	at	4.36	
online	stood	at	3.59
The	standard	deviations	of	the	two	were	found	out	to	be	
0.732	(stores)and	1.164(on	line)	

Confidence	interval	for	mean	of	degree	of	
importance	of	physical	stores	and	on	line;

physical	stores	is	from	4.22	to	4.	50
on	line	is	also	within	the	range	of	3.36	to	3.82

Confidence	interval	for	standard	deviation	of	degree	of	
importance	of	physical	stores	and	on	line;

on	line	stores	is	from	1.02	and	1.35	and	that	of	physical	stores	
from	0.64	physical	stores	is	to	0.85



Solution	




