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> Challenge

» Physical store

» quantitative questionnaire




- Questionnaire, 70
- non probabillity, convenience
Yelggelligle

» Reliability and validity



ANALYSIS

> IS our sample representativee

Approximative confidence interval for proportion

> Statistics

- Inferential

- Goodness of fit test 5% on bl

age, gender and
preferences

- Confidence interval 95%
of preferences

- Descriptive

* Mean value for age

Sample size 109
No. of successes 82
Level of confidence

Estimated proportion
Lower limit
Upper limit

0,75229358
0,671254
0,83333315

110 sample

82
28

Hy : There is independence in the contingency table
Ha : There i no independence in the contingency table

Observed values

Column 1 Column 2 Sum
Row 1 82 55
Row 2 28 55
Sum 120 110
Expected values

Column 1 Column 2 Sum
Row 1 68,50 68,50
Row 2 41,50 41,50
Sum 120 110
Contributions to the test statistic

Column 1 Column 2 Sum
Row 2 4,39 4,39
Sum 7,05 7,0
The result

Degrees of freedom
Test statistic

Hois reected
therefore there are dependences for preferring of physical shop



P-value is 0,3 %, less than 5%

Ho is rejected

We can conclude that our results
are not representative, so our

> C O N C | U S|O N 2 results might be bias. They are not

Ho is accepted - 17,6 % - more than.s % representative since they do not
> Ag e Our gender deviation is representative represent the entire population

ercentage wise.
»Gender ——
> IS Th ere d The result P-value of 0,1 % - lower

Estimated proportion 0,75229358 than 5%

preferencee Lower 0671254

Upper limit 0,83333315

Ho is rejected

therefore there are
dependences for preferring
of physical shop



ANALYSIS

what influenced the consumers
to purchase in a physical store

85 out of 109(78.7%)
53(49.2%) getting inspired

Delivery time together with the
staff service

what influenced the consumers
to purchase online

shop whenever you
want'(58,62.2%),

'save money '(52,58.4%)

‘easy to find the specific product
'(43,48.3%)

staff services
see and feel...
no delivery ti...
getting inspired
staff informed

others

shop whene...
no queues

delivery

save money
Variety (wide...
Easytofind t...

others 1(1,1%)

0 5

10

6 (5,6 %)

40 (37 %)

53 (49,1 %)

28 (31,5 %)

25 (28,1 %)

34 (38,2 %)

43 (48,3 %)

85 (78,7 %)

58 (65,2 %)

52 (58,4 %)




STATISTICS

» encountered challenges in a physical store

> 41,3 %

> 58,7 7% (64 people)

> 51,6 % had had challenges with
finding the specific product
Staff wasn't... 26 (40,6 %)
Long queue 28 (438 %) > 43.8% customers both have had
Problem with... 28 (438 %) challenges with carrying all
and long queves

ags

Couldn't find... 33 (51,6 %)

Opening hours 26 (40,6 %)
Others 4 (6,3 %)

> both staff wasn’t helpful’and opening
hours 40,6 % felt chglfenging

0 5




SEGMENTATION

> segmentation on demographic factors

PREFERENCE OF WHERE TO BUY
(DIVIDED INTO AGE GROUPS)

> Prefer between; age, gender, household
income ®Online ™ Physical

50 where do you prefer bu.-
. online
70 . physical store
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SEGMENTATION

» differences in the preferences of where
to buy between male and female

> If there was a preference based
on your household income

» Segments to target: Male and
female aged 18-25, 26-35 and 46-
55 with and income of less than
40.000 kr. Or between 50.001-
70.000 kr.

PREFERENCE OF WHERE TO BUY
(DIVIDED INTO GENDER)

H Male ®Female
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ONLINE PHYSICALSTORE

PREFERENCE OF WHERE TO BUY
(DIVIDED INTO INCOME)

M Online ™ Physical
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LESSTHAN 40,000 50,001- 60,001- 70,001- MORE THAN
40,000 50,000 60,000 70,000 80,000 80,000



CUSTOMER JOURNEY

-




Q Solution: e

> Challenge: long queues

Q Solution: investing in human resources

» Challenge: inconvenient layout in store

Q Solution: area signs, helpful staff



>

AT

QO Solution: have a delivery system

> Challenge: unhelpful staff

a Solution: traning the staff in customer service



