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2023 - THE YEAR IN NUMBERS

END WASTE
RECYCLE THE

1
Updated website

11%
Increase in 

website traffic

1
New market 

launched – Italy

41 
Google positions 1-

3 for key search 
terms

16
Meta ads

6,225,675 
Meta impressions

30
TikToks

2,251,954 
TikTok views

1,780 
TikTok followers

376,103 
LinkedIn 

impressions

107,849 
LinkedIn 

animation views

54,741 
European 

Commission views

12,613 
European 

Parliament views

700,000 
Euractiv views

49 
Search ads in 5 

markets

5.7% 
Avg. CTR on 

Google AdWords

1
Updated logo

58%
Website traffic is 

from our ads Home - Recycle the 
One

https://www.recycletheone.com/
https://www.recycletheone.com/


CONSUMER
CAMPAIGN ACTIVITY
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CONSUMER FOCUS
New Market for 2023: Italy

1,409,110
Video Views

Sep 1 –Nov 30 2023

Meta Campaigns 
(FR,DE,UK,IT)

Website visits from 
ads

Impressions
74,666 6,225,675
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META RESULTS 
3,2
04

3,1

39

As of: 30/11/2023

6,225,675
Impressions

1.20%
CTR

(0.90% industry 
average)

74,666
Website visits

Vs.3.8M in 
2022 

Vs.1.06% 
in 2022 

Vs.40,178 
in 2022 
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TIKTOK RESULTS 

Top 3 videos

63,000 views 57,000 views141,000 views

10,311
Video Likes

342
Followers

Comments

July November

1,780

+420%

2,251,954
Video views

22,461
Engagements

(Likes & 
Comments)

38
TikToks created

As of November 28

‘Extreme Recycling’
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TIKTOK BREAKDOWN FR

63,000 views 57,000 views141,000 views

240

Top 3 videos 

1,101,134
Video views

Overview of 2023 results

11,002
Video likes

8
TikToks created

PET in the wild (FR)
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GOOGLE ADWORDS RESULTS

21.3kWebsite Visits
5.1%CTR

*Source

10.5K
FR 

website clicks

9K
UK

website clicks

8K
DE

website clicks

Italy (launched Aug 28)

66.8K
Impressions

Website 
Visits

7.2K

CTR

10.9%

As of: 30/11/2023

571,286
Impressions

34,896
Website visits

6.1%
CTR

(2% 
market 

average*)

https://thesocialshepherd.com/blog/google-ads-ppc-statistics


EU STAKEHOLDERS
CAMPAIGN ACTIVITY
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EU POLICYMAKER FOCUS

Watch here

Opinion Editorials and adverts  in 
influential Brussels media outlet

Banner
adverts107,849

Video Views
(Jan-Nov 2023)

Targeted Google Ads Brussels campaign

Ranking #1 in Brussels for PET recycling

4,375
Brussels website 

visits
Q1-Q4 2023

https://www.youtube.com/watch?v=_ZfH9PCFHR0
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LINKEDIN RESULTS  
3,2
04

3,1

39

As of: 30/11/2023

54,741
(16%) Impressions

European 
Commission  

12,613
(4%) Impressions

European 
Parliament 

376,103
Impressions

1.01%
CTR

(0.90% industry 
average)

1,510
Website visits 

107,849
Video views 

Breakdown of audience reached
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GOOGLE ADWORDS RESULTS

21.3kWebsite Visits
5.1%

*Source

As of: 30/11/2023

120,020
Impressions

4,384
Website visits

3.65%
CTR

(2% 
market 

average*)

3.37%
CTR

Jan-July

6.19%
CTR

Since 28 Aug
(2% 

market 
average*)

https://thesocialshepherd.com/blog/google-ads-ppc-statistics


EURACTIV PROMOTED OPINIONS – JUNE & SEPTEMBER 2023

205,696
Tot. Impressions

2,005
Tot. Page views

12,475
Impressions

on the 
homepage

10,715
Impressions
on the policy 

hub

3,143
Impressions

on the opinion 
section

1,389
Page views 

on the 
promoted op-

ed

Web results

Social media results

164,555
Aggregated 
impressions

452
Aggregated 

engagements

Newsletter results

164
Clicks via 

daily & weekly 
newsletters



2024 PLANNING
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RECYCLE THE
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Promote

Explain/show the benefits of 

recycling PET

Demonstrate

Demonstrate the industry’s 

commitment to innovation and 

recycling AND SHOW THAT PET IS 

ACTUALLY RECYCLED

Differentiate

How PET differs from other 

packaging materials and other 

plastics.

PROMOTE
DE
MO
NS
TR
AT
E

DIFFERENTIATE

STRATEGY RECAP
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A BROADER POLICYMAKER AUDIENCE IN 2024

• Location:

• Work-related skills:

• Job titles:

• Workplace:

Brussels

Climate Change Waste Management Circular Economy

Sustainability Recycling Environmental Policy Packaging Sustainable Development

Plastics

Member of Parliament Parliamentary Assistant Secretary General Commissioner Spokesperson

Director General Policy Officer Policy Advisor Policy Assistant Head of Unit Head of Sector Attaché

CAMPAIGN AIM: Deliver a positive message about PET plastic to current and prospective policymakers and policy 
influencers in Brussels, in additional to national governments who will be debating and giving final approval to the 
proposed PPWR in the ‘Trilogues’ stage.

TARGETING AIM: To reach and engage key stakeholders, decision-makers and opinion influencers in 
Brussels and key member states.

Berlin Paris Madrid Rome Amsterdam Dublin + more?

European 
Commission

European 
Parliament

Council of the 
European 

Union

National Politician Party Leader Political Candidate Political Advisor
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CAMPAIGN ACTIVATIONS FUNNEL 
A multi-phased, multichannel approach that nurtures our audience from awareness through to understanding

PHASE 2 - GENERATE ENGAGEMENT

…retarget those who engage with the Phase 1 videos 
above on Meta and LinkedIn for deeper understanding and 
consideration with sequential messaging in single image ad 
formats or boosted posts.

AW
AR
EN
ES
S

PHASE 3 – DRIVE TRAFFIC TO THE WEBSITE

…re-engage and nurture the captured audience on LinkedIn 
and Meta and drive them to the website with carousel ads.

Awareness
Consumer and Policymakers Audiences

Video Ads
Several variations (for A/B testing)

CO
NS
ID
ER
AT
IO
N

AD
VO
CA
CY

Consideration
Retargeting Audiences

Single Image & Carousel 
Ads

Several variations 

PHASE 1 - DRIVE AWARENESS

Build awareness with your primary audiences 
of consumers and policymakers with video ads 
across Meta, LinkedIn, TikTok & YouTube.

Understanding



THANK YOU

recycletheone.com


