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Formalet med din rapport er at give

din modtager information.
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Formalet med din rapport er at give

din modtager brugbar information
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VVanity metrics
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Stiller dig steerkere

ICampaigns Spend| Impressions Clicks CTR (%)  CTR 2023 CTR A% CPC,  CPC2023 CPCA%| Buy online Clicks

14.5.-16.6. 3.347,62 € 40.072 5.292 13,24% 11,84% 0,63 € 0,61 € 63
6.5.-16.6. | 2.933,00 € 79.764 4.306 5,40% 7,80% 0,68 € 0,99 € 100
6.5.-16.6. | 2.261,86 € 23.484 2.875 12,24% 13,81% -11,37% 0,79 € 0,92 € -14,13% 68
6.5.-16.6. 1.540,59 € 17.516 1.592 9,09% 8,74% 4,00% 0,97 € 1,34 € -27,61% 94
10.083,00 € 160.836 14.065 8,74% 10,5% -16,76% 0,72 0,88 -18,18% 325

50% less Budget - only 5% less Impressions

Lower CPC — cheaper Traffic
Lower CTR — keywords too generic



Datavisualiserings regler
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Diagrammer alle kan forholde sig til

Graphs

Area
Graphs
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De fleste er stadigveek med
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Saﬁkey
' Diagrams
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I Waterfall
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Sgjlediagrammer

Sgjlediagrammer viser oftes
to dataseet: kategori og veerdi

Vis preecise veerdier

Sammenligning af veerdien pa
tveers af kategorier eller over tid

Go-to diagram
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Choose a Title That Points Out a Key Conclusion/Finding
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Stiller dig steerkere



Superego

100
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Choose a Title That Points Out a Key Conclusion/Finding

Label Label Label Label Label Label Label Label

Sub Group 1
B subGroup 2

Ekstra dimension med ny farve

$80M

$70M

$60M

$50M

$40M

$30M

$20M

$10M

$OM

Monthly Sales for the Past 5 Years Show Consistent Seasonality

Year1

Year 2 Year 3 Year 4

© For kompliceret

Year 5

Stiller dig steerkere



Superego Stiller dig steerkere

Linjediagrammer

. Category 1
Category 2

. Category 3

Vis en trend over tid

Single trend overvej area graph 3 N
Flere trends = flere farver \

Go-to diagram \

Label Label Label Label Label Label
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Cirkeldiagrammer

BREAKDOWN OF SALES
BY SALES PERSON

Bruges ofte ved procenter

Forsta hvordan hver del relaterer sig til de
® Charlie

® Marli
Josh
® Grant
® Lucy

andre for at danne helheden

Start kl. 12 og ker med uret
Stgrst karer fgrst
Max 5 dele
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Cirkeldiagrammer

60% OF THETIME IT
WORKS ALLTHE TIME

Brug to farver til at vise en veerdi

Fill skal altid veere markest
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Komplekse diagrammer

Komplekse diagrammer er komplekse,
fordi de viser tre eller flere
dimensioner af data.

$135K+

$120K

$105K

$90K

$75K

$60

$45K

$30K

$15K

$OK

20-25

Average Income By Age & Hours Worked

26-30

&

31-35

36-40

L

4145

46-50

51-55

56-60

61-65

Men

- Women

66-70
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Heatmap

LABEL AND XX%

Starrelse, kategori og farver

LABEL AND XX%

Samme formal som cirkeldiagrammer

Op til 20 dele

LABEL AND XX%
LABEL AND XX%

Mgrkere farver = hgjere tal

LABEL AND XX%

Labels i firkanterne

LABEL AND XX%

LABEL AND XX%




Stacked sgjlediagrammer

Kategori, veerdi og “pie chart forhold”
Samme reekkefglge for alle sgjler
© Leeseren skal udfgre matematik

© Ngjagtige veerdier er ikke muligt
(relativ ide omkring procentfordelingen)

30

2ok
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15 -

10

Product Sales Over Time

CDs

Stiller dig steerkere
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Stacked sgjlediagrammer
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N 1l i i 0 0

SHOW 1 SHOW 2 SHOW 3 SHOW 4 SHOW 5
B Keychains Vinyl B Posters B Shirts CDs
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1. fejl: Form over funktion

TOP 5 ACTIVETWITTER MOMENTS

COMPLEX EXCEL CLEAN
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WCFinal 2010in Japan Tsunami Laden’s Death 201

TOP 5 ACTIVETWITTER MOMENTS

@
I
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tweet-o-meter

© Overkomplicerede designs ger data sveerere at forsta
Bedste datavisualiseringer balancerer form og funktion

En simpel, visuelt tiltalende graf er ideel
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2. fejl: Forkert brug af scale

© Sammenligning mellem
dataseet kan blive misvisende

© Nogle dataseet vil virke
vigtigere end andre

Hold samme skala for

dataseet, der minder om
hinanden

Portrait of America’s
Main Street Small

Business Owner

In a recent survey, Gesdant Financal asked nearly 1000 of thew
astommers abost thermelves and ey companies. The resalts
teveal a snapnhot of Amenca's diverse small busness bindscape
S0, who are he owners of Amenca’s small besinesses?

They're primarily
male

L
7T2% 28 %
ety o entty »n
make fermabe

They most likely live in the South or
the West

Most small business owners set up shop In Southern or Western
states. Caldormia (M 9%) and Texas (9.3%) lead the country as well s

They've got life experience

Popuba (ulture would have us think that ymall

businesses are run by millenntals. In fact, 93% of small
businesyes are owned by adulits aged 40 of older

5158
41.4%

&

0%
30.8

968
19.3%

A%

25 o under

1%

%

6.9%

They're educated

n N
&) I (@) X €&

G, | =5

12.4% 11.5% 11.5%
Bunnesy Services Health Beaty  tness Food Restaur ants

They prefer a small team
Most small business owners preder 10 keep thew teams lean nearly 0% of hose surveyed had teams unalier than 15 employees
42%

Thamey're 39.2% 19.7%

bltlous ww:- dessatinfied with the m“w“mm
Nearly ¥ of tespondents (ted (orporate Mesthyfe o 2 nerl slep
drssatinlac bon with (orporate

Me of (haung thew dreans o 23.9%

a reason for startng thew

sought 1o felfll Bhewr oot
burumess

ol eprencurial dreams

Croated by ked !
s guidant il e dtrinis”
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2. fejl: Forkert brug af scale

Washington'is a global.
b non-profits, businesses, & other entities
working in global health

9,100

current global health projects

12,620

employees
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3. fejl: Manipulering af akser

®© En y-akse, der starter over nul, kan
overdrive forskellen mellem veerdier

Y-akser skal altid starte ved nul for
positive tal for at vise data korrekt

34.5%

34%

33.5%

33%

32.5%

32%

Current Margins

New Margins

50%

40%

30%

20%

10%

Current Margins

New Margins

Stiller dig steerkere
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3. fejl: Manipulering af akser

SOM : .

Value of Category A vs Value of Category B
$50K s150k [ category A
Category B
$5M
$40K $120K
: g .
& swom é 53:
o 2 $30K $90K 2
o g g
é $15M
— $20K $60K
$20M Yy \ ' $10K $30K
Yy X > II
$25M . . K Year 1 Year 2 Year 3 Year 4 Year 5 Year 6 Year 7 R
2020 2021 2022 2023 2024 2025 2026
© En omvendt y-akse kan fa et firma til at se © Tilfgjelse af en anden y-akse kan forvirre og
ud som om det har stor veekst, mens det skjule den reelle historie

faktisk taber penge
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4. fejl: Darligt organiseret data

o O
30

© Det bliver sveert at identificere vigtige tendenser

© Undga for mange detaljer eller data

15

© Undga for mange farver

© Manglende forklaring farer til misforstaelser
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4. fejl: Darligt organiseret data

Posters

Black Shirts ' - 10
|
25 Sleeveless Shirts . . 5

Single CD

Vinyl @

30 Old CD

New CD - 20 Small Keychain ‘,‘) . )
White Shirts - 15 Large Keychain /ﬁ . 5
Gray Shirts - 15

Arranger data fra hgjeste til laveste eller omvendt

Falg altid den naturlige reekkefalge i tidsbaserede grafer
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4. fejl: Darligt organiseret data

TOTAL PRODUCT SALES OVER TIME TOTAL PRODUCT SALES OVER TIME

60

10

’?
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5. fejl: At antage, at procenter altid skal vises med
cirkeldiagrammer

WRONG RIGHT

© Procentaendringer bgr ikke vises
som cirkel-diagrammer

Brug sgjlediagrammer for at vise

procentvise eendringer over tid

28% Year over Year Increase in Sales 28% Year over Year Increase in Sales
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5. fejl: At antage, at procenter altid skal vises med
cirkeldiagrammer

PERCENTAGE OF YEARLY SALES MADE BY PERSON

Charlie - 15.6%
Marli - 14.22%
Josh - 12.62%
Grant - 11.47%
Lucy - 10.55%
Rachel - 917%

Hannah - 8.72%
Erika - 8.03%
Kameron - 5.51%

Andrew - 413%

Procenteendringer kreever

en 100% referenceveerdi til
sammenligning



OPGAVE

o Google Sheet: Sueperego x VIA - Data til datavisualiserings regler

o Du skal nu @endre diagrammer, sa de fglger best practices for
datavisualiserings reglerne.



Afrapportingsmadet
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De sveere afrapportinger

o Darlige tal?
o Kreevende/utilfredse kunder?

o |Intet speendende at vise?
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Nar du fremleegger

o Seet ord pa “hvorfor”
o Det er ikke en oplaesning
o Noter vs. iIngen noter

o |Inviter kunden med “behind the scenes”
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Inden madet afsluttes

o “Don’t give options, prescribe” - Richard
Moore, Linkedln Client Accelerator

o Next steps



Rapportens indhold
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Rapport

. .\ Google Ads 1.jul. 2024 - 31. jul. 2024
Overview
Kampagne v Annoncegruppe v Enhed
Performance Snapshot Daglig performance vs. sidste ar
— Klik Klik (foregaende ar) - Eksponeringer Eksponeringer (foregaende ar)

Klik Eksponeringer 40 600
652 8,51t 400
¢ 83.7% £ 129.3% 20 s

200

0 0 ) , ) ' , ‘ )
CTR Gns. CPC 1. jul. 5. jul. 9. jul. 13, jul. 17. jul. 21_jul. 25. jul. 29_ jul. 1. jul. 5. jul. 9. jul. 13, jul. 17. jul. 21. jul. 25. jul. 29. jul.
O,
7,66 % 1,95 kr
$-19.9% §-43.3% — CTR CTR (foregaende ar) ~— Konverteringer Konverteringer (forrige maned)
30% 40 ‘
20%

20

Pris Pris / konv. 10% LA
~ ; N
1,27 t kr 5,76 kr N . N/ = J -
t41% t 20.0% 1. jul. 5. jul. 9.jul. 13ul. 17 4ul. 21jul. 25.4ul. 29, jul. 1. jul. 5. jul. 9jul. 13jul 17.ul. 21.jul 25.ul. 29 jul.
Konverteringer Konv.rate
o,

220,99 33,89 %
$-241% $ -15.0%

Dashboards

A\

g

Data storytelling

Stiller dig steerkere



Data storytelling

“No one ever made a decision because of a number.
They need a story.”

Daniel Kahneman
psykolog, gkonom og forfatter

Stiller dig steerkere
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Rapport-tragten

/ afrapportering Stiller dig steerkere

DISCOVER Undersgg dataen og find menstre, tal, der stikker ud osv.

EXPLAIN

Hold dataen op imod trends, benchmarks og mal. Forsgg at finde sammenheaenge, der hjelper
med at forklare, hvorfor dataen er, som den er. Fokuser pa et specifikt emne ad gangen.

Call to actions kan og bgr ofte have mere data bag sig. Du bgr tilfgje en
CTA . .
hypotese og et forventet resultat af disse aendringer.

REQUEST

Hvis ngdvendigt. Dine slides bgr have mere tekst og kontekst
implementeret, hvis kunden foran dig ikke er den endelige

beslutningstager, og rapporten skal videregives. (Ellers kan meget
forklares verbalt understgttet af korte saetninger og visuels.)



eeeeeeee

Fire grundregler

o Reducer mentale opgaver
o Skab kontekst
o Vis data, der tilfgjer veerdi

o Hold det simpelt
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Reducer mentale opgaver

[ Revenue  Clicks Bounces Views Cost Cost/Click ROAS ]
Jan-18 S 7,672.00 2,816 1179 5328 S 130.00 S 0.05 S 59.02
Feb-18 S 6,735.00 339 3,902 6,130 S 298.00 S 088 S 22.60
Mar-18 $ 1,168.00 4,532 8,233 7,892 S 451.00 S 0.10 S 2:59
Apr-18 $ 3,817.00 6,747 9,586 1,053 S 29400 S 004 S 1298
May-18 S 3,558.00 1,288 2,002 3,631 S 103.00 S 0.08 S 3454
Jun-18 S 5,435.00 2,571 5,674 5371 S 102.00 $ 0.04 S 53.28

Jul-18 $ 3,140.00 3,532 5,344 8,142 S 328.00 S 0.09 S 9.57
Aug-18 S 8,306.00 7,022 9,696 9,061 S 195.00 S 003 S 4259
Sep-18 $ 3,359.00 3,047 9,083 9,576 S 437.00 S 014 S 7.69
Oct-18 S 4,601.00 6,979 1,327 3,403 S 152.00 S 0.02 S 30.27
Nov-18 S 174.00 6,623 6,629 3,485 S 212.00 S 0.03 S 0.82
Dec-18 $ 6,192.00 1,665 8,923 2,634 S 375.00 S 023 (S 16.51
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Reducer mentale opgaver

Revenue
Jan-18 S 7.672.00
Feb-18 5 6,735.00
Mar-18 S 1,168.00
Apr-18 S 3,817.00
May-18 S 3,558 00
Jun-18 S 5,435.00
Jul-18 S 3,140.00
Aug-18 5 8,306.00

Sep-18 S 3,359.00
Oct-18 S 4,601.00
Nov-18 5 17400
Dec-18 5 6,192.00

Clicks

2,816

339
4,532
6,747
1,288
2,571
3,532
7,022
3,047
6,979
6,623
1,665

Bounces

1,179
3,902
8,233
9,586
2,002
2,674
5,344
9,696
9,083
1,327
6,629
8,923

Views

5,328
6,130
7,892
1,053
3,631
5,371
8,142
9,061
9,576
3,403
3,485
2,634

/ afrapportering

Cost/Click

AR A A R T R P TR T R T T A T

0.05
0.33
0.10
0.04
0.08
0.04
0.09
0.03
0.14
0.02
0.03
0.23

ROAS

A AR P Y T R T R T R T R L P e

59.02
22.60
2.59
12.98
34 54
53.28
9.57
42.59
7.69
30.27
0.82
16.51

Stiller dig steerkere
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Reducer mentale opgaver

Bedst

ROAS

yJUL I A

I \
)

SAOIN

F ol e 1IN Mar-1x Agw -1 May 1IN un-1yx 218 Aug 1IN Seo - 1K (X1 1N NOowv- 1IN INY-IN
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Attentive vs. pre-attentive

Attentive Pre-attentive

Posters

co. @) |
Shirts ' 5 B s
Posters -_ -32
Vinyl o -25
Keychains 4 .10

Shirts

CDs

Keychains

Vinyl
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Hvis kun data, som tilfgjer veerdi

37.9% 33.5% 46.1 % 93.9%
unknow wearing not wearing wearing
glasses glasses glasses

28.6%
not wearing glasses
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God navngivning skaber ekstra veerdi

® ©

What So what

Evolution of greenhouse gas emissions over the years » Greenhouse gases have doubled over the last 40 years

i X
X X
X x
X X
X v
A X

Y2 Y3 Y4 Y5 Y6 Y/ Y8 Y9 Y10 Y2 Y3 Y4 Y5 Y6 Y/ Y8 Y9 Y10
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Hold det simpelt

100 -
Examples .
Sessions mmmmmp Site visits 60
40
YouTube TrueView mmmmmm) |n-stream YouTube ads
20 -
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Inden du starter pa din rapport

o Hvem er din malgruppe?

o Hvorfor er de interesserede i disse tal?

o Hvad ved de allerede?

o Hvad skal de vide?

o Hvad vil du gerne opna med din rapport?

o Hvilken data skal du bruge til at opna det?



Superego / afrapportering Stiller dig steerkere

Hvordan kommer du | gang?

Du styrer den historie, som du gerne vil fortzelle.

Start med konklusionen

Rapportens start og udvikling er baseret pa denne.

Giv dine slides et overordnet tema

Det hjeelper dig med at finde og praesentere den rigtige
data.
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Flere gode rad

Hvilken data fik dig til at reagere?

Tag udgangspunkt i overvejelser, du lavede, da du satte
kampagner op, eendringer og optimeringer. Hvorfor gjorde
du, som du gjorde?

Inddrag kunden i dine processer, research og tanker
Hvilke tests kgrte du, og hvilke indsigter gav de o0s?

<~ Mal kommer ofte i form af spgrgsmal

Var kampagnen en succes? Hvis ja, hvad drev den succes?
Hvis ikke, hvad forhindrede det?

=~ Husk dit mal

At visualisere data uden et klart mal resulterer i ineffektive
diagrammer.

Stiller dig steerkere



Udarbejdelse af rapport
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Ad fatigue

Udfordring
Kunden stejler, nar der
naevnes nye kreativer.

Forholdet mellem tid og performance
== Kob == Pris pr. keb

300

200

100

—

/ afrapportering

Stiller dig steerkere

0

01januar 02 februar 03 maris 04 apnil 05 maj

Maned

06 juni

07 juli

08 august
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Alder og kgn ThruPly

B female [ male

201t
Observationer i GA4 151
o Iseer 45+ ar bruger hjemmesiden,
men 18-34 arige er ogsa
repraesenteret (job?)
10t
o 65 % meend og 35 % kvinder
Brugere~ efter Alder /A~
5t
55-64
65+
45-54
25-34
35-44
18-24 0
0 200 400 600 18-24 25-34 35-44 45-54 55-64 65+
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Videoafspilinger

B Tmin [ 37 sek(tekstet) [ 37sek [ 40sek

25000

20000

15000

10000

5000

25 % 50 % 5% 100 %

Videoafspilninger til...
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Impression Results

Impressions for the
month of October
varied in volume per
week, but the metric
Is trending downward
from reduced spend.

400,000

300,000

200,000

100,000

381,123

10/04

B Impressions

Impressions

295,833

10/11

Week

373,333

10/18

wees Trendline for Impressions

279,381

10/25

Stiller dig steerkere
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Husk ingen KPI/metric kan sta alene

ROAS

SPEND OMS/ETNING



Superego Stiller dig steerkere

Sammenligningsperiode

o Sammenlign altid data fra aret far
o Maned til maned er ngdvendigt fgrste ar

o Maned til maned sammenligninger,
kan bruges til at beregne et gennemsnit

o Husk evt. benchmarks



OPGAVE

o Google Sheet: Superego x VIA - Data til afrapporteringsrapport
o Du skal nu lave din egen rapport baseret pa dataen i arket

o Google sheets vs. Looker Studio vs. Excel?
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