BRANDING POLICY
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1. Purpose

This policy is to be accepted and observed by all members, paid and unpaid workers within
Four Pillars. Breaches of the policy may be regarded as gross misconduct.

2. Ownership

This policy is the Branding policy of Four Pillars. The ownership of this Policy is to that of the
Four Pillars board of trustees, who discharges its implementation to the management of Four
Pillars. The management may discharge duties to a nominated member of staff, or unpaid
worker.

3. Statement of policy

Our policy is to provide guidance on brand awareness to employees, volunteers and service
users. We also accept responsibility for all other people who may be affected by our
activities.

4. Principles of policy

4.1 Itis vital to Four Pillars that a brand image is upheld throughout the organisation

4.2 This is explained further in the branding style guide (attached as appendix 1)

4.3 All internal and external material should follow this guide

4.4 Any item(s) found to deviate from the branding style will be removed or updated
accordingly

4.5 Four Pillars logo should be used on all appropriate material where possible

4.6 Any change to the branding style will result in a cross organisation implementation and
all out of date/obsolete material will be removed or updated accordingly

5. Responsibilities

Overall and final responsibility for Branding is shared collectively by Four Pillars Trustees,
Four Pillars trustees delegate the responsibility of following this policy to the management
team.

The Committee will:
¢ Arrange for the implementation of this policy in consultation with staff and volunteers
¢ Arrange for the adequate instruction and training of staff and volunteers in all matters
related to this policy
¢ Arrange for the contents of this policy to be known to all staff and volunteers

The staff and volunteers of Four Pillars have a duty to:
e Follow this policy
o Co-operate with the management to ensure that the requirements of relevant
statutory provisions are complied with
¢ Report potential or actual hazards as soon as possible

6. Risk Assessment

The trustees of Four Pillars will ensure that all risk assessments are undertaken for any part
of the charity’s activities to which they are applicable, copies of these risk assessments are
available upon written request.

7. Premises
The management team will ensure that for all premises used by Four Pillars whether owned,
leased or rented are:

¢ Health and safety compliant



A full risk assessment has been completed
Insurances are in place and displayed

Fences are erect and secure at all times, if applicable
Gates are manned at all times, if applicable

Any potential danger is reported to the management

8. Reports

The delegated manager/person in charge at each event shall be responsible for making any
necessary reports relating to this policy or ensuring that others make such reports.

9. Policy Development

Four Pillars board of trustees shall endeavor to progressively develop the charity’s policy on
Branding policy use in response to risks and hazards identified. Specific procedures and
policies so developed shall be appended to this document and form part of the committee’s
statement on reporting Brand awareness.

10.Review

The effectiveness of this procedure will be reviewed annually by the Four Pillars board of
trustees. If appropriate, action will be taken as necessary to update our procedure to ensure
effective delivery on the objectives laid out at the start of this document.



FOUR PILLARS BRAND STYLE

* The Four Pillars logo should, where possible, be positioned at the bottom,
right hand corner of any media. Be careful not to distort the logo while
resizing, always hold the shift key down when resizing.

» The main colour’s of any design should be taken from the logo

Red (ef3627) Orange (f66200)

Yellow (fbee18) Green (13bc09)

Blue (062ebd) Purple (4f2577)

Off-purple (65447b) Light Purple(a576ad)
Pink(c34790) *Codes used on GIMP*

Red (239 34 39) Orange (246 98 0)

Yellow (251 238 24) Green (19 188 9)

Blue (6 46 189) Purple (79 37 119)
Off-purple (101 68 123) Light Purple (165 118 173}
Pink (195 71 144) *Codes used on RGB*

» Every poster design should include the poster footer design
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» Four Pillars is a charity registered in Scotland and this should be on all media and
correspondence, No. SC046667

Typography:
for headers and sub-headers: Steel ﬁSh/STEELHSH or
ALGERIAN

sub headings and larger text txt:

HELVITICA, Impact or monotype corsiva

Used for txt (up to size 14)

Arial/ARIAL or freestyle



These are Four Pillars standard fonts; one other font may be introduced to any
design as a header, sub-header or text.

Images and background:

Generally, the background should be white, images should be simple and must be able to be
placed onto the white background without distorting the colour. Images should be used from
our own photo shoots where possible or be bought to insure no copyright issues.

Logo(s):

OUT
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supporting Grampian’s LGBT+ community

A A

susprvoridng Olrampian s LGE TS communitv

[Zjunity 8 Pride

Café LGBT+ Community Hub

Get Parade Ready!
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Queer Equality Support Team
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Prejudice and Solidarity Archived Throughout History
Partnership with Four Pillars & GREC



