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Comms Women Initiative Promoting and Celebrating Works by and about Comms 

Women 

 

*These literature lists are to support researchers in doing research into Comms women by 

providing one place to collect all literature to encourage other scholars to do this 

research and help young scholars conduct literature reviews and/or re-interpreting 

already existing literature research studies. Practitioners who are interested in 

research will be supported via our blog which will also feature research summaries 

and commentaries. 

The literature was selected by searching all major Comms and PR journals and Mendeley for 

book chapters. A Mendeley search for journal articles is pending, and once 

completed, this statement will be amended. 

 

*Please note this initiative is a one-woman show and I am still working on updating the 

literature. If you have published something not listed below, please send a reference 

to martina@commswomen.uk and I will add it to the list. 

 

SCHOLARLY LITERATURE: WOMEN IN PUBLIC RELATIONS (1982-present) 
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BOOKS 

2024 

Bridgen, E. & Williams, S. (2024). Women’s Work in Public Relations. Emerald Publishing 

Limited. 

2023 

Topić, M. (2023). Workplace Culture in Mass Communication Industries. London: Routledge. 

2022 

Topić, M. (2022). Towards a New Understanding of Masculine Habitus and Women and 

Leadership in Public Relations. London: Routledge.  

2021 

Aldoory, L., & Toth, E. (2021). The Future of Feminism in Public Relations and Strategic 

Communication: A Socio-Ecological Model of Influences. Lanham: Rowman & 

Littlefield.  

Meng, J., & Neill, M. S. (2021). PR Women with Influence. Frankfurt a.M.: Peter Lang.  

2020 

Theofilou, A. (2020). Women in PR History. London: Routledge. 

2014 

Daymon, C., & Demetrious, K. (2014). Gender and Public Relations: Critical Perspectives on 

Voice, Image and Identity. New York: Routledge. 

2012 

Creedon, P. J., & Cramer, J. (2012). Women in Mass Communication. London: SAGE Books.  

2008 

Janus, J. M. (2008). Gender roles, leadership and public relations. University of Missouri 

Columbia. 
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2005 

Grunig, A., Childers Hon, L., & Toth, E.L. (2005). Women in Public Relations: How Gender 

Influences Practice. London: Routledge. 

 

BOOK CHAPTERS 

2025 

Zeman, M. G., Miletić, G.-M., & Topić, M. (2025). Well-being and Gender Differences in 

PR and Communication Sector in Croatia: Descriptive Analysis of Interpersonal 

Relationships, Work–Life (In)Balance and Experiences of Discrimination. In M. 

Holy, J. Budak, & R. Medić (Eds.), Creativity 360 Degrees (pp. 125–139). Emerald 

Publishing Limited. https://doi.org/10.1108/978-1-83662-084-620251011 

2024 

Bridgen, E. (2024). ‘Just Like Any Other’: Public Relations Careers in the Adult Industries. 

In Women’s Work in Public Relations (pp. 61-79). Emerald Publishing Limited.  

Bilowol, J., Robinson, J. A., Wise, D., & Sison, M. (2024). ‘Always Being On’: Exploring 

the Experience of Burnout Among Female Professionals in the Australian Public 

Relations Industry. In E. Bridgen & S. Williams (Eds.), Women’s Work in Public 

Relations (pp. 129–145). Emerald Publishing Limited. https://doi.org/10.1108/978-1-

80455-538-520241007 

Darmon, K. (2024). Women-only Networking in Public Relations: Discourse Analysis of the 

Entanglement of Barriers and Benefits. In E. Bridgen & S. Williams (Eds.), Women’s 

Work in Public Relations (pp. 231–245). Emerald Publishing Limited. 

https://doi.org/10.1108/978-1-80455-538-520241012 

Eames, B. (2024). Practitioner Story: How to Have a 40-Year Career in Public Relations as a 

Woman. In Women’s Work in Public Relations. https://doi.org/10.1108/978-1-80455-

538-520241018 

https://doi.org/10.1108/978-1-83662-084-620251011
https://doi.org/10.1108/978-1-80455-538-520241007
https://doi.org/10.1108/978-1-80455-538-520241007
https://doi.org/10.1108/978-1-80455-538-520241012
https://doi.org/10.1108/978-1-80455-538-520241018
https://doi.org/10.1108/978-1-80455-538-520241018
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Ekmekçigil, B., & Öner, O. G. (2024). The Experiences of Women Professionals in Turkey: 

What It Is Like to Work for a Communication Agency?. In Women’s Work in Public 

Relations (pp. 105-124). Emerald Publishing Limited. 

Mariutti, F. G., & Cesca, C. G. G. (2024). Female Public Relations Professors in Brazil: A 

Contemporary Liberal Feminist-Centred Study. In Women’s Work in Public 

Relations (pp. 147-169). Emerald Publishing Limited. 

Postle, A. (2024). Flex Appeal: Flexible Working, Women Public Relations Leaders and My 

Own Experience as a Non-Parent Woman Leader in Public Relations. In E. Bridgen & 

S. Williams (Eds.), Women’s Work in Public Relations (pp. 177–193). Emerald 

Publishing Limited. https://doi.org/10.1108/978-1-80455-538-520241009 

Thomson, S. (2024). Practitioner Story: Women in Public Relations – Frontline Peacekeeping 

in Post-Conflict Bosnia Hercegovina. In E. Bridgen & S. Williams (Eds.), Women’s 

Work in Public Relations (pp. 101–104). Emerald Publishing Limited. 

https://doi.org/10.1108/978-1-80455-538-520241015 

Williams, S. (2024). Using Ethnography to Explore Women’s Work in Public Relations. In E. 

Bridgen & S. Williams (Eds.), Women’s Work in Public Relations (pp. 247–258). 

Emerald Publishing Limited. https://doi.org/10.1108/978-1-80455-538-520241013 

Yaxley, H. (2024). A Multi-Generational Telling of Women’s Work in Public Relations. In 

E. Bridgen & S. Williams (Eds.), Women’s Work in Public Relations (pp. 213–229). 

Emerald Publishing Limited. https://doi.org/10.1108/978-1-80455-538-520241011 

2023 

Natifu, B., & Nabaho, L. (2023). Public relations and identity management under 

authoritarian leadership: Experiences of Makerere University Managers (1971-1979). 

In Public Relations Management in Africa Volume 2: The Practical, the Conceptual 

and the Empirical. https://doi.org/10.1007/978-3-031-32751-3_9 

2022 

https://doi.org/10.1108/978-1-80455-538-520241009
https://doi.org/10.1108/978-1-80455-538-520241015
https://doi.org/10.1108/978-1-80455-538-520241013
https://doi.org/10.1108/978-1-80455-538-520241011
https://doi.org/10.1007/978-3-031-32751-3_9
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Topić, M. (2022). Introduction: Is It a One Big Habitus? In – Topić, M. (ed), Towards a New 

Understanding of Masculine Habitus and Women and Leadership in Public 

Relations. London: Routledge. 

Dias, S., Aldoory, L., & Toth, E. (2022). From Public Relations Management to Leadership: 

A Critical Turn. In – Topić, M. (ed), Towards a New Understanding of Masculine 

Habitus and Women and Leadership in Public Relations. London: Routledge. 

Yaxley, H., & Bowman, S. (2022). Women and Leadership in Public Relations and 

Communication Management: Developing a Rhizomatic Typology of Knowledge and 

Professional Development as an Ecological Radical Feminine Perspective. In – Topić, 

M. (ed), Towards a New Understanding of Masculine Habitus and Women and 

Leadership in Public Relations. London: Routledge. 

Meng, J., Neill, M., & Kim, S. (2022). Barriers to Leadership Advancement in an Age of 

Turbulence: Perspectives from Women in PR in the United States. In – Topić, M. 

(ed), Towards a New Understanding of Masculine Habitus and Women and 

Leadership in Public Relations. London: Routledge. 

Moreno, A., & Fuentes, C. (2022). Who takes the Blame? Factors of the Perpetuation of the 

Glass Ceiling in Public Relations and Strategic Communication in Latin America. In 

– Topić, M. (ed), Towards a New Understanding of Masculine Habitus and Women 

and Leadership in Public Relations. London: Routledge. 

Topić, M. (2022). “I have found with women I have had some really good female bosses, but 

a lot of them can get quite bitchy”: Leadership Styles, Socialisation and Blokishness 

in Public Relations Industry in England. In – Topić, M. (ed), Towards a New 

Understanding of Masculine Habitus and Women and Leadership in Public 

Relations. London: Routledge. 

Triantafylidou, A., & Yannas, P. (2022). Women and Leadership in Public Relations in 

Greece 8 Career Development and Leadership Opportunities in Public Relations from 

Georgian Perspective. In – Topić, M. (ed), Towards a New Understanding of 

Masculine Habitus and Women and Leadership in Public Relations. London: 

Routledge. 
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Hejlova, D. (2022). Women’s Leadership in the Public Relations Profession: Attitudes, 

Opinions and Communication Styles. In – Topić, M. (ed), Towards a New 

Understanding of Masculine Habitus and Women and Leadership in Public 

Relations. London: Routledge. 

Ekmekcigil, B. (2022). Women Public Relations Leaders’ Perception of a Gendered 

Profession. In – Topić, M. (ed), Towards a New Understanding of Masculine Habitus 

and Women and Leadership in Public Relations. London: Routledge. 

Fitch, K., Kaur, K., Simorangkir, D.N., Souket., R., & Clark, T. (2022). Investigating Women 

as Public Relations Leaders in Australia, Indonesia and Malaysia. In – Topić, M. 

(ed), Towards a New Understanding of Masculine Habitus and Women and 

Leadership in Public Relations. London: Routledge. 

Kovacs, R. (2022). A Public Relations “Woman of Valor” Belle Moskowitz as a Strategist 

for Social and Political Change. In – Topić, M. (ed), Towards a New Understanding 

of Masculine Habitus and Women and Leadership in Public Relations. London: 

Routledge. 

Du Plessis, N., & Le Roux, T. (2022). Excellent Academic and Research Leadership from 

South Africa. In – Topić, M. (ed), Towards a New Understanding of Masculine 

Habitus and Women and Leadership in Public Relations. London: Routledge. 

Diers Lawson, A. (2022). ‘She’s Played a Blinder’: Nicola Sturgeon as a Crisis Leader and 

Change Agent in Scotland. In – Topić, M. (ed), Towards a New Understanding of 

Masculine Habitus and Women and Leadership in Public Relations. London: 

Routledge. 

Bridgen, E. (2022). “It’s Trivial, Bitchy and Dull” – Why Women Leave Public Relations 

and How They Renegotiate Their Identities. In – Topić, M. (ed), Towards a New 

Understanding of Masculine Habitus and Women and Leadership in Public 

Relations. London: Routledge. 

Duggan, S. (2022). The Black Swans of Public Relations: Folk Theory, Female 

Entrepreneurship, and Post-Feminism. In – Topić, M. (ed), Towards a New 
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Understanding of Masculine Habitus and Women and Leadership in Public 

Relations. London: Routledge. 

2021 

Toth, E. L., & Aldoory, L. (2021). Women in public relations: A feminist perspective. In – 

Valentini, C. (ed), Public Relations. Berlin: De Gruyten Mouton. 

10.1515/9783110554250-003.  

2018 

Rakow, L.F., & Nastasia, D.I. (2018). On Dorothy E. Smith: Public relations and feminist 

theory at the crossroads. In – Ihlen, O., Fredriksson, M. (ed), Public Relations and 

Social Theory: Key Figures, Concepts and Developments. New York: Routledge. 

10.4324/9781315271231 

2017 

Gower, K. K. (2017). The Historiography of North American Public Relations. In: North 

American Perspectives on the Development of Public Relations. In – Watson, T. 

(ed.) North American Perspectives on the Development of Public Relations. London: 

Palgrave. 

Navarro-Beltrá, M., Miquel-Segarra, S., & Llaguno, M. M. (2017). La calidad de los artículos 

sobre los profesionales de la comunicación corporativa y de las relaciones públicas: 

un análisis bibliométrico con enfoque de género. In – Herrero, F. J., & Mateos, C. Del 

verbo al bit (pp. 1113-1126). Tenerife: Sociedad Latina de Comunicación Social. 

2016 

Fitch, K. (2016). Women, Feminization, and Professionalization. In – Fitch, 

K. Professionalizing Public Relations. London: Palgrave. 

Fitch, K. (2016a). Feminism and Public Relations. In – L’Etang, J; McKie; Snow, N., & 

Xifra, J. (eds), The Routledge Handbook of Critical Public Relations. London: 

Routledge. 
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Tench, R.; Laville, L., & Kiesenbauer, J. (2016). Exploring the magic of mentoring; Career 

planning for the public relations profession. In – Brønn, P.S.; Romenti, S., & Zerfass, 

A. (Eds.) The Management Game of Communication (pp. 205-223). Bingley, UK: 

Emerald. 

Van Slyke Turk, J. (2016). The Kopenhaver Center Report. The Status of Women in 

Communication. Are Communication Professionals Achieving Their 

Potential? Florida International University. 

Yeomans, L. (2016a). Emotion management strategies in PR firms: senior level perspectives 

of professional relationships. In: BledCom, 23rd International Public Relations 

Symposium, 01 July 2016 – 02 July 2016, Bled, Slovenia. Retrieved 

from: http://eprints.leedsbeckett.ac.uk/3410/ 

2015 

Fitch, K. (2015). Feminism and public relations. In – L’Etang, J.; McKie, D.; Snow, N., & 

Xifra, J. (eds.), Routledge handbook of critical public relations. London: Routledge. 

Postigo, I. (2015). La perspectiva de género en la formación universitaria en comunicación. 

In – Núñez, T., & Vera y Díaz, R.(eds.). Transversalidad de género en el audiovisual 

andaluz (pp. 21-28). Sevilla: Universidad Internacional de Andalucía. 

2014 

Balmaseda, E. V.; de Celis, I. L. R.; Clemente, G. I.; de Bobadilla Güemez, S. F., & de 

Durana, C. A. E. G. (2014). Guía de buenas prácticas en responsabilidad social de 

género. Ediciones Pirámide. 

Creedon, P. J. (2014). Public relations and “women’s work”: Toward a feminist analysis of 

public relations roles. In – Grunig, L.A. (ed), Public Relations Research 

Annual. London: Taylor and Francis. 10.4324/9780203812822 

Fitch, K. & Third, A. (2014). Ex-Journos and promo girls: Feminization and 

professionalization in the Australian public relations industry. In – Daymon, C., & 

Demetrious, K. (eds.) Gender and Public Relations: Critical Perspectives on Voice, 

Image and Identity. London: Routledge (pp. 247-268). 

http://eprints.leedsbeckett.ac.uk/3410/
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Pompper, D. (2014). Interrogating inequalities in a feminized field: using Critical Race 

Theory and the intersectionality lens to render visible that which should not be 

disaggregated. In – Daymon, C., & Demetreious, K. Gender and Public Relations: 

Critical perspectives on voice, image and identity (pp. 67-86). USA and Canada: 

Routledge. 

Yeomans, L. (2014a) Gendered performance and identity work in PR consulting 

relationships: A UK perspective. In – Daymon, C., & Demetreious, K. Gender and 

Public Relations: Critical perspectives on voice, image and identity (pp. 87-107). 

USA and Canada: Routledge. 

2013 

Daymon, C., & Demetrious, K. (2013). Introduction: Gender and public relations: making 

meaning, challenging assumptions. In – Daymon, C., & Demetrious, C. (eds.) Gender 

and Public Relations: Critical Perspectives on voice, image and identity. London: 

Routledge. 

Edwards, L., & L’Etang, J. (2013). Invisible and visible identities and sexualities in public 

relations. In – Tindall N. J., & Waters R.D. (eds.) Coming out of the closet: Exploring 

LGBT Issues in strategic communication with theory and research (pp. 41-56). New 

York: Peter Lang. 

Honi, L. C., Grunig, L.A., & Dozier, D.M. (2013). Women in public relations: Problems and 

opportunities. In – Grunig, J.E. (ed), Excellence in Public Relations and 

Communication Management. London: Taylor and Francis. 10.4324/9780203812303-

24 

Grunig, L. A. (2013). Feminist phase analysis in public relations: Where have we been? 

Where do we need to be? In – Sriramesh, K., Zerfass, A., & Kim, J.-N. (ed), Public 

Relations and Communication Management: Current Trends and Emerging 

Topics. 10.4324/9780203079256 

2012 

Pulido Polo, M. (2012). Comunicación en igualdad: la gestión de la comunicación 

organizacional desde una perspectiva de género. In – Más igualdad, redes para la 
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igualdad: Comunicación presentada al Congreso Internacional de la Asociación 

Universitaria de Estudios de las Mujeres (pp. 519-529). Sevilla: Alciber. 

2010 

Clemons, D. C. (2010). Women as leaders in public relations. In – O’Connor, K. 

(ed), Gender and Women’s Leadership: A Reference Handbook.  London: SAGE 

Open. 10.4135/9781412979344.n83 

2009 

Rakow, L. F., & Nastasia, D. I. (2009). On feminist theory of public relations: An example 

from Dorothy E. Smith. In – Ihlen, O. (ed), Public Relations and Social Theory: Key 

Figures and Concepts. London: Taylor and Francis. 10.4324/9780203883235 

Pitkänen, V. V. (2009). The gender perspective in the training and recruitment of Finnish 

civilian crisis management experts. In – Henriksson (ed.) CMC Finland Yearbook 

2009 on Civilian Crisis Management Studies (pp. 20–47). Kuopio: Crisis 

Management Centre Finland. 

2008 

Grunig, L. A. (2008). A feminist phase analysis of research on women in postmodern public 

relations. In – Moss, D., Vercic, D., & Warnaby, G. (eds), Perspectives on Public 

Relations Research. London: Taylor and Francis. 10.4324/9780203192924-11 

2007 

Toth, E. L., & Cline, C. G. (2007). Women in public relations: Success linked to 

organizational and societal cultures. In – Creedon, P.J., & Cramer, J. (eds), Women in 

Mass Communication, Third Edition. London: SAGE Books. 

10.4135/9781452233017.n8  

2004 

Creedon, P. J. (2004). From Making PR macho to Making PR Feminist. In – Rush, R. R.; 

Oukrop, C. E., & Creedon, P. J. (eds.) Seeking Equity for Women in Journalism and 
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Mass Communication Education. A 30-year Update. Mahwah, NJ: Lawrence Elrbaum 

Associates. 

 

JOURNAL ARTICLES 

2024 

Bibilashvili, L., Kaladze, N., & Bandzeladze, M. (2024). Career Development and 

Leadership Opportunities in Public Relations from Georgian Perspective. Caucasus 

Journal of Social Sciences, 14(1). https://doi.org/10.62343/cjss.2021.197 

Cunha, M. J., Cruz, C., & Belim, C. (2024). Subjective well-being perceptions of Portuguese 

Public Relations practitioners: A gender and stages of life analysis. Journal of 

Communication Management, ahead-of-print(ahead-of-print). 

https://doi.org/10.1108/JCOM-02-2024-0036 

Kinnear, S., & Lhermitte-Russell, T. (2024). Unequal Opportunity: Experience and 

Expectation of 21st Century Maternity Provision in the Communications Workplace. 

In E. Bridgen & S. Williams (Eds.), Women’s Work in Public Relations (pp. 37–59). 

Emerald Publishing Limited. https://doi.org/10.1108/978-1-80455-538-520241003 

Labarca, C., Sadi, G., & Álvarez Nobell, A. (2024). Context matters? The influence of 

happiness, trust, democracy and economic development on DEI policies in 

communications in Latin America and the Caribbean. Corporate Communications: An 

International Journal, ahead-of-print(ahead-of-print). https://doi.org/10.1108/CCIJ-

08-2024-0142 

Lefley, F., Trnková, G., & Vychová, H. (2024). Gender diversity on corporate boards: 

Importance of female traits/characteristics as perceived by university students. 

Corporate Communications: An International Journal, 29(2), 152–169. 

https://doi.org/10.1108/CCIJ-09-2023-0128 

Murphy, B. (2024). Strengthening Identity: The Impact of Upward Social Comparisons on 

the Leadership of Women CCOs. Journal of Public Relations Research, 36(5), 388-

406.  

https://doi.org/10.62343/cjss.2021.197
https://doi.org/10.1108/JCOM-02-2024-0036
https://doi.org/10.1108/978-1-80455-538-520241003
https://doi.org/10.1108/CCIJ-08-2024-0142
https://doi.org/10.1108/CCIJ-08-2024-0142
https://doi.org/10.1108/CCIJ-09-2023-0128
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Thorpe, H., Jeffrey, A., & Fullagar, S. (2024). Re-turning to fitness ‘riskscapes’ post 

lockdown: Feminist materialisms, wellbeing and affective respondings in Aotearoa 

New Zealand. Gender, Place and Culture, 31(1). 

https://doi.org/10.1080/0966369X.2023.2195132 

Theofilou, T., & Cotton, A. M. (2024). Writing the history of public 

relations. Communication & Organisation, 65(1), 186-193. 

https://doi.org/10.4000/11yzc 

2023 

Ali A. Dashti, T. Kenn Gaither, Ali Al-Kandari, Husain A. Murad, Talal M. Almutari, & 

Rawan Alqahtani (2023). Women's activism as public relations in a patriarchal 

society: The case of Kuwait. Public Relations Review, 49(4), 

https://www.sciencedirect.com/science/article/abs/pii/S0363811123000656?via%3Di

hub  

Amanova, F. Y. A., & Andryani, K. A. (2023). Advocacy of violence against women through 

the implementation of cyber public relations at the Rifka Annisa women’s Crisis 

Center. COMMICAST, 4(1). https://doi.org/10.12928/commicast.v4i1.7612 

Antaufhan, V. J., & Isnaini, S. (2023). Digital Marketing Strategy Public Relations Miracle 

Aesthetic Clinic Surabaya Via Instagram @miracle_surabaya. Jurnal Media dan 

Komunikasi, https://e-journal.unair.ac.id/MEDKOM/article/view/42171  

Arfan, R., Akbar, I., Rizky, F., Ariansyah, R., Muntasir, M., Azmy, K., & Puspita, D. (2023). 

Pelatihan Public Relation dalam Peningkatan Leadership of Tomorrow Pada Seminar 

Perhumasan Muda. BERDAYA: Jurnal Pendidikan Dan Pengabdian Kepada 

Masyarakat, 5(3). https://doi.org/10.36407/berdaya.v5i3.1103 

Berg, K. T., & Miller, K. E. (2023). Leading the Charge: Female Leaders Advance DEI 

Initiatives through Employee Empowerment. Journal of Public Relations Research, 

35(5–6). 339-356. https://doi.org/10.1080/1062726X.2023.2227302 

Borah, P. S., Korankye, B., Gaye, T., Odai, L. A., & Komugisa, J. I. (2023). Exploring 

Communication Management and Public Relations in Two Emerging Markets, China 

https://doi.org/10.1080/0966369X.2023.2195132
https://doi.org/10.4000/11yzc
https://www.sciencedirect.com/science/article/abs/pii/S0363811123000656?via%3Dihub
https://www.sciencedirect.com/science/article/abs/pii/S0363811123000656?via%3Dihub
https://doi.org/10.12928/commicast.v4i1.7612
https://e-journal.unair.ac.id/MEDKOM/article/view/42171
https://doi.org/10.36407/berdaya.v5i3.1103
https://doi.org/10.1080/1062726X.2023.2227302
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and Thailand. Future of Business Administration, 2(1). 

https://doi.org/10.33422/fba.v2i1.394 

Capizzo, L., Pevac, M., & Madden, S. (2023). It’s about (damn) time: Community, 

temporality, and feminist values in activist public relations history. Public Relations 

Review, 49(2). https://doi.org/10.1016/j.pubrev.2023.102313 

Dashti, A. A., Gaither, T. K., Al-Kandari, A., Murad, H. A., Almutari, T. M., & Alqahtani, R. 

(2023). Women’s activism as public relations in a patriarchal society: The case of 

Kuwait. Public Relations Review, 49(4). 

https://doi.org/10.1016/j.pubrev.2023.102350 

Diwanji, V. S., Chen, Y., & Erba, J. (2023). Automated Linguistic and Visual Content 

Analysis of Diversity, Equity, and Inclusion Perspectives in Advertising and Public 

Relations Program Websites. Journal of Public Relations Research, 35(5–6). 

https://doi.org/10.1080/1062726X.2023.2236739Hobbs, M. J., & Allen, P. (2023). 

Political public relations, leadership, and COVID-19: A comparative assessment of 

Prime Ministers Ardern and Morrison on Facebook and Twitter. Public Relations 

Review, 49(2). https://doi.org/10.1016/j.pubrev.2023.102326 

Edwards, L. (2023). ‘I’m a PR person. Let’s just deal with it.’ Managing intersectionality in 

professional life. Public Relations Inquiry, 12(1), 27-51.  

Fitch, K., Clark, T., Kaur, K., Simorangkir, D. N., & Souket, R. (2023). Opening spaces for 

researching feminism and public relations: Perspectives from Australia, Indonesia and 

Malaysia. Public Relations Inquiry, 12(1), 93-111. 

https://doi.org/10.1177/2046147X221110132 

Han, J., & Zatepilina-Monacell, O. (2023). Overcoming hurdles of gender and race: seasoned 

U.S. practitioners reflect on their career progressions in journalism and public 

relations. Atlantic Journal of Communication, online first, 

https://www.tandfonline.com/doi/full/10.1080/15456870.2023.2216332  

Jiménez-Marín G., Álvarez-Rodríguez V., & Palomo-Domínguez I. (2023). Advertising and 

public relations degrees: profiles and the glass ceiling in the Spanish labour market. 

Anàlisi, https://analisi.cat/article/view/v67-jimenez-alvarez-palomo  

https://doi.org/10.33422/fba.v2i1.394
https://doi.org/10.1016/j.pubrev.2023.102313
https://doi.org/10.1016/j.pubrev.2023.102350
https://doi.org/10.1080/1062726X.2023.2236739
https://doi.org/10.1016/j.pubrev.2023.102326
https://doi.org/10.1177/2046147X221110132
https://www.tandfonline.com/doi/full/10.1080/15456870.2023.2216332
https://analisi.cat/article/view/v67-jimenez-alvarez-palomo
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Li, J.-Y., Lee, Y., & Xu, D. (2023). The role of strategic internal communication in 

empowering female employees to cope with workplace gender discrimination. 

Corporate Communications: An International Journal, 28(1), 135–154. 

https://doi.org/10.1108/CCIJ-06-2022-0065 
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