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Children’s Footwear

1,119.50 DKK mil.
Women’s Footwear

3,514.20 DKK mil.

Women’s Footwear

9,245.70 units

Children’s Footwear

3,887.60 units

MARKET OVERVIEW
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Denmark’s sneaker market, sized at approximately DKK 1.8 billion as of 2024, is expected to grow at a steady annual growth rate of 4.80% until 2029.
Contributing to this growth is an increasing interest in athleisure fashion and sustainable design, both of which resonate strongly with Danish consumers. 

SALES OF FOOTWEAR BY CATEGORY: 
VOLUME 2024 ‘000 UNITS

SALES OF FOOTWEAR BY CATEGORY: 
VALUE 2024 DKK MILLION

Men’s Footwear

5,562.90 units

Men’s Footwear

2,090.60 DKK mil.

3,887.60 units
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Source: Statista, 2025
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COMPETITIVE LANDSCAPE
The Danish sneaker market is characterized by high levels of brand recognition 
and a strong presence of global leaders saturating the market. Among these, are 
major players such as Nike, Adidas, Asics, New Balance, On, Hoka, Salomon, and 
Ecco, dominating the landscape. 
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On
On is a rising player that emphasises innovative designs 
and technologies, appealing to consumers seeking 
alternatives to traditional brands

Adidas
A major competitor dominating the premium sneaker 
segment, offering a wide range of products that 
blend performance with style

Nike

As the market leader, Nike Denmark ApS holds an 8% 
retail value share in 2024. Its extensive product range 
and strategic marketing campaigns continue to drive its 
dominance.

Salomon Widely recognized for its high-quality outdoor footwear, 
including hiking shoes, trail running shoes, and ski boots.

NBO COMPANY SHARES OF FOOTWEAR:
% VALUE 2024
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INDUSTRY TRENDS
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On
On is a rising player that emphasises innovative designs 
and technologies, appealing to consumers seeking 
alternatives to traditional brands

Adidas
A major competitor dominating the premium sneaker 
segment, offering a wide range of products that 
blend performance with style

Nike

As the market leader, Nike Denmark ApS holds an 8% 
retail value share in 2024. Its extensive product range 
and strategic marketing campaigns continue to drive its 
dominance.

Salomon Widely recognized for its high-quality outdoor footwear, 
including hiking shoes, trail running shoes, and ski boots.

Despite being a highly saturated market, it o�ers substantial opportunities 
for innovative brands and products that align with the evolving consumer 
preferences. Sustainability, exclusivity, and technological innovation are key 
drivers shaping Denmark’s sneaker market. Minimalist and functional designs 

are increasingly valued, and brands like Airtox – with their futuristic design and 
advanced technology – are uniquely positioned to stand out in this evolving 
landscape. 

SUSTAINABILITY
The demand for environmentally friendly sneakers is on the rise as 
Danish consumers grow more conscious of their environmental 
footprint. Research indicates that Danish consumers are increas-
ingly prioritizing long-lasting, sustainable materials. This trend 
mirrors the global shift toward eco-conscious consumption and 
supports the premiumization of the market.

TECHNOLOGICAL INNOVATION
Technological advances such as 3D-printed footwear are gaining 
traction, with disruptive brands leading the way in o�ering 
customizable and innovative designs. 3D printing in footwear, for 
example, is projected to grow significantly, with the US anticipat-
ing a CAGR of 19.5% by 2030. Embracing technology to deliver 
personalised and more sustainable products can provide Airtox 
with a compelling edge to attract a tech-savvy audience. 

FUNCTIONALITY & 
ATHLEISURE FASHION

The growing popularity of sports-inspired and casual footwear 
is driving global sales, bolstered by a return to active lifestyles 
post-pandemic and a shift towards more casual o�ce attire. 
This trend highlights the increasing demand for versatile sneaker 
designs that blend athletic functionality with leisurewear 
aesthetics. Leading brands like Nike and Adidas are reaping the 
benefits of this, seeing significant value share growth in 2024 
as consumers prioritize multi-purpose footwear suitable for 
various occasions. 

RETRO & CHUNKY DESIGNS
Retro-inspired and chunky, industrial-style sneakers have become 
a dominant trend, appealing to Danish consumers who value both 
fashion and functionality. This trend presents a valuable opportunity for 
brands like Airtox to incorporate these features into their o�erings 
while staying true to their innovative, high-tech brand identity. 
This trend extends beyond just the shoe market, reflecting a broader 
cultural shift where brands originally designed for specific professional 
purposes have been embraced as fashion statements. Workwear 
brands such as Dickies and Carhartt have in recent years transitioned 
into mainstream fashion. 

EXCLUSIVITY
Limited-edition sneaker drops cater to the growing demand for 
unique, high-status items, further driving consumer interest and 
loyalty. The increasing number of luxury products through exclu-
sive collaborations coupled with the increase in consumer spend-
ing power on luxury products is expected to drive the market 
in the years to come. 



CONSUMER 
BUYING BEHAVIOR
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A significant portion of Danish consumers (34%) favor the convenience and cost-e�ectiveness of online 
platforms. E-commerce is set to continue growing as the fastest-expanding retail channel, taking market 
share from traditional outlets. The number of second-hand retailers and e-tailers focusing on footwear, 
such as sneakerworld.dk, is also expected to rise. For brands and retailers, maintaining a strong online pres-
ence and o�ering personalized, omnichannel experiences will be essential for survival in Denmark’s com-
petitive sneaker market.
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Airtox is in a unique position to make a powerful impact on the Danish sneak-
er market, leveraging its strong reputation for innovation, premium crafts-
manship, and cutting-edge technology. While expanding into a new market 
comes with its challenges, Airtox’s focus on high-quality design and techno-
logical excellence sets it apart from competitors. 

The key challenge ahead will be maintaining its core brand identity while suc-
cessfully launching this new venture. With the right strategy, creative vision, 
and a commitment to quality, Airtox has the potential to become a distinctive 
and aspirational brand in Denmark’s competitive premium sneaker land-
scape. 

The whole Airtox team looks very much forward to hearing your creative 
solutions. So lace up your shoes – think big, be bold and fear nothing! 

Best of luck



APPENDIX



Financial Figure DKK

Gross Profit 25,603

Profit before Tax 5,008

Net Profit 3,872

Total Equity 36,505

Balance 120,464

KEY FINANCIAL 
FIGURES

Key Financial Figures (2023): ‘000 DKK
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