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SYNOPSIS L

PHARMOTECH is a company that has researched and developed military enhancement drugs
For the last 20 years PHARMOTECH International has been research and developing new
military enhancement drugs. Their latest development ‘KAMENKA 194’ is ready for its final test.
The unwitting Guinea Pigs are five carefully selected soldiers. On the promise of a substantial
reward and pension they find themselves prepared for their twenty-one day ordeal at the
military installation, Ryedale (an old cold war bunker) on the North Yorkshire Moors.

DAY 1: On arrival at the centre they are given a final medical before being escorted to the Test
Chamber. Inside, each one has a bed with a CCTV cameras and microphone directed at it.
There are no windows, they have all the rations they need and at 9:00am they enter chamber,
the door crash shut, and they are entombed. KAMENKA 194 is exchanged for the chamber’s
oxygen.

Over then next few days little happens, boredom sets in for both the watching scientist and the
subjects. By DAY 3, the hours drag by as they start to recount stories of despair and traumatic
incidents in their past. DAY 4, their conversations take a dark turn as they no longer look
directly at each other. Energetic movement has ceased and all the subjects are observed
sitting motionless. By DAY 7, one after another starts to rock back and forth mumbling and
complain the volume increases as they became more frantic and frenetic in their actions.

They have stopped sleeping.

DAY 9, the cacophony ceases as quickly as it started, the observation team are fascinated
unable to decide how much is attributed to isolation, containment, sleep deprivation or
Kamenka. Hours pass. The mood of the scientists becomes uneasy, then one-by-one they
move over to their personal CCTV and stares through the camera, and then they start
incoherent whispering, fast and faster. The scientist frantically analyse the information and
realise that each one is trying to win the trust of their observers and betray their comrades.

A decision is made to report the findings to Thatcher, the head of PharmoTech.

DAY 11, the pleading stops and the first subjects starts running and screaming the length of .
the chamber, one side to the other over and over again. He shrieks at the top of his lungs for.
three hours until his vocal cords are so heavily damaged that he Is reduces to an occasional
squeak. A second follows suit, followed by the third. Running frenetically around the chamber,
screaming as loud as they are able. The two non-screaming captives begin to tear books apart
and smear the page with their own faeces, pasting them over every CCTV. Blacked out. :
Silence. Over the next two days it is hard to believe that they can remain so quiet. Test results R
show they are consuming three times the amount Kamenka than they should, the same with ;
Oxygen would result in death.

DAY 14, Thatcher decides ‘Contact should be made’. His right-hand man Shay reads a
pre-planned statement to the captors. No reaction, it is repeated until a voice calmly speaks:
"No-one here wants to be freed. Go away. Do not enter.”

DAY 16, Shay and four well armed arrive, and upon entry are not prepared for the sight that
befalls them. The solders are on edge; they see four of the five subjects still alive, barely

There are chunks of meat lying around, four inches of rancid water accumulated on the floor,
filled with blood and urine, the 5th dead, all that remains is a disgusting stripped skeleton. \
The subjects screaming, wailing and beg for them to leave and close the door for fear of falllng
asleep. Battered by the visual horror, they back out and leave. Thatcher is informed and must
see what has happened for himself.
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DAY 17, Thatcher arrives with more soldiers. The gas is switched off. The soldlersx arge I{i} 2
and end up in a ferocious and bloody fight. Throats are cut, arms broken, smashed spleens, e
complete carnage resulting in the death of two soldiers and one of the subjects. Regard1es
of the suffering the subjects beg for more pain, for more gas. Eventually the soldiers and &
scientist gain the upper hand, sedate the remaining three and take them away for examination. G
Thatcher enters, dumbstruck by the rank smell of death, urine, blood and faeces fouling the ‘
air. Bodies, body parts are strewn around the entire room.

4\

The three remaining subjects are rushed to separate medical rooms in the facility. It’s a fight
to keep them alive. They whimper for the gas and demand to be kept awake at all cost. The

doctors struggle to repair their organs and bodies. Morphine is administered to one and she
flat-lines. Over a six-hour procedure the doctors and nurses endure a harrowing experience.

DAY 19, an autopsy is performed on the dead subject, muscles that is still attached to his
skeleton is badly torn, and they had numerous broken bones from the struggle. A meeting is
held between Shay, Thatcher and the scientists, it is decided that the surviving subjects
should be returned to the chamber until the best course of action can be determined.

The last two subjects struggle to stay awake, but and once the door is closed and Kamenka is
reintroduced, they relax. The scientist go about their work, checking EEG when, (though most
of the time the readings are normal) every now and each subject flat-lines. Eventually, the
second subject raises his head and makes a gut wrenching noise. Blood gushing out of every
orifice as he strains with every sinew in his body, and he shakes violently, then he stops,
smiles, closes his eyes and falls back to his bed, dead.

The panic button is hit and two soldiers join the researchers as they enter the chamber.
“Don’t cut the gas!” Screams the living subject as he tries to free himself. In that moment,
the dead subject reanimates and strangles one of the scientists. One of the soldiers draws
his gun and shoots him in the head.

The door to the chamber slams shut. Realising the failed to switch off the gas they panic and
try to smash their way out of the tomb. Furious, a soldier draws his gun and shoots the last
subject dead. Silence. From outside there is another gunshot, followed by screaming followed
by three more gunshots. The chamber is stood alone, mactlve and in eerily silent. In the
darkness a whisper is heard: "So Close... So nearly free...
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Anthony Straeger
STATEMENT AR

A RUMOUR has circulated on the Internet over the last decade of an account

that describing the horrific results of a 'Russian Sleep Deprivation Experiment'.
From the first line to the last of the account | was hooked, but the Wi
inconsistencies in the story made me question whether there was any truth in it.
After a great deal of research, | came to the conclusion that it was nothing more

than a modern creepy work of fiction.

THIS STORY is set in the recent past and deals with the ethical and sinister
development of performance enhancement drugs by the government military.
It has been documented by Defense News USA that US Special Operations
Command has been developing performance-enhancing drugs to push the
abilities and endurance of its forces beyond current human limits. In our story
PharmoTech International has been at the cutting edge of developing
enhancement drugs for the military for decades and has spent millions on
developing a new wonder drug Kamenka 194. It has been desighed to make
better, strong, faster and more aggressive soldier. The bulk of the action is
buried deep underground in a post-war nuclear bunker somewhere under the
North Yorkshire Moors. Five soldiers have been bribed and selected to take part
in an experiment where they will have to survive for 21 days locked in a
hermetically seal chamber. What happens to them psychologically and
physically during confinement is shocking.

THE GENRE is most definitely horror and is aimed at being a sickeningly graphic
example of what happens when man plays God and it goes wrong. The anti-hero
of the story is Professor Woodruff, a person who’s been buried in their work and
research for so long that they don’t realise the misgivings and implications of
what they have become part. “The Kamenka Experiment” doesn’t rely on jump
scares to startle the audience, but draws them into the relationship and
character development of our five subjects and the horror they endure.

THE MAIN THEME centre’s around corporate greed and disregard for anything A
other than profit, where the means justifies the end. The suffering caused \
through these results in the physical and mental suffering for the victims/
subjects. Eventually, the guilt and suffering endured by our anti-hero Woodruff,
results in their ultimate downfall. Living in the modern era we often see that the
stakeholder comes first, there is a liberal white washing of people’s minds when
it comes to feigning care, and to quote Martin Shkreli on the purchase of his life
saving drug and selling it for an inflated price.

"I can see how it looks greedy,
but | think there's a lot of altruistic properties to it,"

THE VISION: the setting is claustrophobic, the action intense. This is overallan .
ensemble cast that needs to deliver dynamic actions and intense performances.. .
from start to the end. Via a series of powerful monologues we learn about the \
subjects difficult backgrounds and how it drove them into the army.

The Kamenka Experiment © 2017 - 4



o om EEC

"
npat 2 S
Ae -
- »
1 KS oF Q.
‘ [ { 8 D ;
7 A ORFREET: ]
-

— \ = i

\ 3 7 - NS 5
A5CU 1O Credll |
/ ol oo oo Tt T ) .

i 3 { a >aApé€

o ’ b —
|| | arn
' A X - Py L Py o ) ey g -
louna De 'O IS, ~Ypir : E &
A & et o 2 A % i
L4, 8 - * = R !
E 3 -
' ! i

I

]
- L - ¥ "
- ¥ ! s
. - 3
%
i .
. : y
< ~ ) W,
[= ) .
< Faan )
el e .
F4 )
L]




Pharmo

Pharm '
Tech

YNNG e b e

Pharmo °
Tech










Current

SOFT-PREP:
Weeks 1- 3

s \ e

PRE-
PRODUCTION:
Weeks 4 & 6

PRODUCTION:
Week 7

PRINCIPAL
PHOTOGRAPHY
Weeks 8 - 12

POST-
PRODUCTION;
Months 4 - 8

Distribution
Strategies
Month 9

¥ .Set up production offices. Hire Department Heads: Interview 1st, =

approval of tax incentives.

Secure flnancmg 'solicit pre-sales, d:stnbutlon interest and vefh’f‘_ 5
casting wish lists with core terrltory lSAs e

Open bank account (2—5ignature w/Equity Investor, Line P'ro__"'__
Anthony Straeger). Retain entertainment lawyer, prepare all
docs, form LLC. Begin social media campaign, interview pro
social media team members and design website. Break down
Hired Line Producer & refine the schedule and production budget,
research and secure tax credits, location scout, determine shooting
locations. Team will establish potential ancillary rights liquidation
plan (including retail, web, TV, radio and print promotion), solicit
brand/merchandising product placement and/or marketing partners,
negotiate soundtrack and music deals. Interview potential

-

. department heads.

2nd, PAs and interns. Audition and cast, handle Union paperwork.
Strategize and plan new Key Art integrating stars. Solicit domestic
and international distribution based on talent. Location tech scout
and storyboard complicated sequences. Rewrites of the screenplay
as necessary. Launch Crowdfunding campaign with one-month
Director’s Diary, Department Heads’ POVs and Talent and Affinity
Journals to sustain six-week initial campaign. Lock shooting script,
submit any additional information necessary to secure official

j i) SN
—— — } A '

Keys officially hire department crew, cast table read .;.:_?. n NS
rehearsals: W|th cast and crew. i AR SRREE R AN
Estimated.: 24-day shoot (fsix 6-day work weeks) : $ \\;
Full-time/real time Behind the Scenes Social Media and PR = %

promotion Twitter, Facebook, SnapChat Instagram, Vine, Pinterest
Periscope, etc. _

N
A

Edit & launch festival/marketing social media cafnpalgn transfer all 3
crowdfunding leads to website and engage on other social media A
platforms w/one campaign-manager/platform expert and at least one 7 X
cast/crew ambassador per. platform (Twitter, Facebook, Pinterest,

Instagram, Slated, Google Plus;-Linked!n, YouTube) AR

(Depending on timing and Distributor/ISA strategy) ' | \z g f-'_' ‘

Distributor or a solid boutique domestic distributor and an R
International Sales Agent commit and we shoot for a Midnight "QQ\
Madness premier at the Toronto International Film Festival OR a R
premiere at the Berlin Film Festival/European Film Market;

Capital Recoupment and Profit Realized - TBD
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CONCLLUSION

NOTICE OF CONFIDENTIAL MATERIAL

This document contains information that is confidential and is the property of
ANTHONY STRAEGER. Neither this document nor its contents may be revealed

or disclosed to any unauthorized persons nor sent outside the aforementioned =
institutions without prior permission. 1%

This document may not be used, copied, modified or transmitted by any means,
including the use of data processing equipment, xerography or any other
methods, known or unknown, without prior permission from the copyright
holders. By accepting this document, the recipient agrees to keep the contents
in the strictest confidence and not to reproduce or further distribute it without
the express written consent of ANTHONY STRAEGER.

This document is solely a business plan covering aspects of the motion picture
industry’and the proposal for THE KAMENKA EXPERIMENT This business plan
is not to be construed as an “Offering for securities”. The screenplay rights to
THE KAMENKA EXPERIMENT lie with ANTHONY STRAEGER.

This work has been registered with the Writers Copyright Association
(www.wcauk.com). Registration No: 1915622 Copyright © 2017

All enquiries and correspondence should be directed to:

Anthony Straeger !
Matternstrasse 11 W
10249 Berlin, DE .=

Email: info@anthonystraeger.com :
Telephone: +49 151 5145 0356 or +44 07722 405 978

Please visit our website at www.anthonystraeger.com
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