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Content Recommendation For Your Content-

Rich Site 
 

This whitepaper will focus on the importance of relevance in content-rich websites. It will 

explore the business benefits of automated content recommendations and will examine the 

value that individualized content recommendations can bring. The main takeaway will be 

the importance of implementing individualized content recommendations in order to 

maximize the value of a content-rich website for both the business and the user. 

 

It is important for websites to be relevant to every individual because it allows businesses to 

stand out in the digital attention economy, where users are bombarded with a constant 

overload of information and have limited attention spans. Relevance makes you exist and 

makes you visible. We see results such as +40% SoMe ad CTR, converting 3 times better 

while reducing the campaign budget by 31%. A 3-time increase in telemarketing sales. A 

CTR increase in emails by +147% and boosted conversions by +300%. 

What is Rich Content? 

Content recommendation in e-commerce has been commonly used for product 

recommendations, such as recommending similar t-shirts or complimentary items based on 

previous interests.  However, this approach is less effective for content-rich websites.  

 

There is a difference between e-commerce product recommendation and content 

recommendation on a content-rich site. 

 

Why? Because 

1. Recommendations are based on an average of what others have done, e.g., most          

who clicked on this have also clicked on these.  

2. Deep content allows us to capture what the users are truly interested in. 

 

Numbers show that a more individualized approach is needed for content-rich 

recommendations, for them to be as successful.  

 

Content-Rich content is when content reveals some preferences and interests related to an 

individual, at a cognitive level. Examples of these types of content could be articles, films, 

books, concerts, travel etc.  

 

Companies like Spotify and Netflix are great examples of companies with rich content 

already utilizing a high level of individualization. Some may say that they have set the 
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standard for personalization using AI and machine learning, but for the majority of 

businesses, this level of personalization is not feasible due to the cost and resources 

required.  Other examples of rich content organizations could be: 

 

Websites with a lot of content are well-suited for individualization as they provide ample 

opportunities to understand user behaviour and preferences. By analyzing user behaviour, it 

is possible to determine their interests and provide a more personalized experience through 

targeted content recommendations. This approach can lead to increased engagement and 

conversions for the website. 

 

The combination of AI and machine learning analyzes website visitor behaviour, including 

clicks, responses, and purchases, to create an understanding of their interests and 

preferences. This information is then used to provide individualized recommendations.  

Two methods are used to provide these recommendations. 

1. Based on the visitor's cognitive profile. 

2. Based on the related content to the ‘articles’ viewed during the session.  

 

This approach is effective in providing individualized recommendations to website visitors 

and has resulted in increased conversions and larger basket sizes. 

 

It is not just a nice to have, it’s a need to have. Besides making your website or app look 

incredibly sharp, being more user-friendly and creating an optimal user experience, there 

are also crucial metrics proving that this is good business. Some results that we have seen 

ourselves: 
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Case Study of Danish Radio Concert House
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How It Works 

To start individualizing your content-rich website, you must first identify your visitors before 

you can start building recommendations.  

 

 
 

Once you know who is on your website, you can start collecting data in order to show 

valuable recommendations to each visitor. Recommendations are based on first-party data, 

meaning it is fully compliant with GDPR regulations.  

 

 
 

Users must give permission for their data to be used in order to receive relevant content 

recommendations. On the first visit, a user will receive default recommendations which 

perform better than ‘most read’ etc. It is derived from the recommendations to known 

users. As the user returns to the website and becomes more identified, the 

recommendations will become more personalized and specific. They will continue to 

improve over time as more data is collected and analyzed using machine learning.  

 

Another element is web tracking. Web tracking is used to gather data on how long a user 

spends on an article, which articles are clicked on, and if a purchase is made. Google 

Analytics 4 is commonly used for this purpose and provides visibility tracking. This allows us 

to determine if an article has been read or not, how long it took, and what was clicked on in 

the process.  

 

The best part is, that you are not limited to utilizing these recommendations on your 

website or app, you can also apply this data and method in your email flows and much 

more.  
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Case Study of a Digital Media House 
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How To Get Started 

To get started you will need two things:  

1. Content on your website will be analyzed using AI.  

2. Web tracking data to analyze activities. 

 

The first step for an agency to get going would be to do some development work to prepare 

the website to make it compatible with individualized recommendations. The next step 

would be to indicate and establish key connectors to data, using either plug-ins or APIs.  

 

Allyy.io works as a direct plug-in when it comes to the recommendation of rich content. 

You simply feed the data to Allyy.io and let Allyy.io deploy and create models, to feed the 

content recommendations right back to your desired feature block. 

Good Practices from Allyy.io  

 

  
 

Individualization is now within reach. Plug-in and boost metrics with no ongoing effort. 

Delights users and promotes success! 
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