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THE BRIEF

Design a product or service that fosters community-building
among students from underrepresented backgrounds in a
hybrid world as well as ensure a better outreach for Creative
Shift including a communication strategy and campaign.



CHALLENGES
& OPPORTUNITIES



REACH & PARTICIPATION

Despite the great work Creative Shift does, only a small fraction
of the students who could benefit from Creative Shift do.



There’s 21,000+ students at UAL




33% may identify as B.A.M.E.




Yet as few as 6% of this target group engages with Creative Shift
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AREAS OF OPPORTUNITY




KEY INSIGHT 1:

“I consider participating in
extracurriuclar activities
if | know

- All students surveyed and interviewed

JJ



KEY INSIGHT 2:

“Sometimes there is confusion
about what Creative Shift is and

JJ

- Creative Shift



How do we...



How do we...

o Better Creative Shift’s offering and
channels, raising its profile”?

e Better appeal to student aspirations and elevate their
experiences to
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COHESIVE
CONTENT

MEET-UPS +
COMMUNITY

NETWORK

JOB OPPORTUNITIES

EVENTS

STUDENT SPOTLIGHTS

WORKSHOPS

MASTERCLASSES

LIVE BRIEF +
COLLABORATIONS

A bold, diverse colour palette can
be used to categorise activities
and highlight crucial messages,
for clearer communication of
Creative Shift’s offering.
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THE BRIDGE

Building ideas into businesses
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creative shift h

LINK IN BIO

creative shift I
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THE BRIDGE
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Connect To: Creative Network

G RID H (@ connect2network

Art

& Bridging the gap from education to the creative industries for
underrepresented students

B A Creative Shift project based within @unioftheartslondon

(2) linktr.eefconnect2network
@" 1 Followed by erik vincentsehlin
3 and 6 others
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and activity posts. . . .
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GRID

PROPOSAL

e Colour-coded topics.

e A visual theme that reflects Creative

Shifts brand.
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VIDEO

CURRENT

e The content in the video is outside the
safe area.
¢ Elements/subtitles need to be clarified.

STUDENT HIGHLIGHTS

HANI ALI

B connectZnetwork  Follow

pal Hani @hdessa one of our 2023 Kuspers! Thay

ﬂ laudia  connecl2netwark & 3 people
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VIDEO

PROPOSAL

e Keep all content and focal points within the
safe area.

e Typeface is consistent (Helvetica Neue).

¢ Simplified use of text.

e Highlight video content.
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We don’t just
need to grow
the community
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Graduate Showcase

Get inspired by work from our most
recent fine art design graduates.
Visit the Showcase.
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Diamond Nuchjalearn:
MA Fine Art: Drawing

—

Having first studied Architecture in his
home country, Diamond Nuchjalearn
decided to pursue a slightly different
path with a postgraduate course at
UAL.

Emily Mulenga: MA Fine
Art

—

Emily discusses how receiving the
B 0k Bowling scholarship from UAL

Chino Hirose from Japan

Drawn to London because of a
passion for British art, Chino made
the move from Yokehoma in Japan to
continue her studies in Fine Art at
UAL.

Making connections and
building a network

—

BA Fine Art Painting graduate Alia
Hamaoui on identity, culture and
exhibitina in south east London.
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Our projects
‘
Connect To Women+ in leadership

Join our student-led creative
network for the chance to
collaborate on projects with
students, UAL staff and industry
professionals.

Creative Shift x Insights

—

Find out how Creative Shift work
with the Outreach team to provide
opportunities to former Insights
students during their UAL journey.

Read about our programme of
events and activities set up to
inspire and empower women+ to
break through the glass ceiling.

ual: F Accessibilty tocls 3K Q

Get involved

= Follow Connect To on Instagram for
compatitions, student created content and paid
waork epportunities.,

» Find us on Linkedin

» Email us at creativeshift@ans.ac.uk

» Seo what events we have on

‘ It's easy to get lost when starting off, but
Creative Shift make sure that you get the
advice, connections and support you need to
hit the ground running.

- Amos Eretusi, Founder: The Kusp , ,

“ Representation is needed almost everywhere,
and Creative Shift not only recognise that,
they do something about it.

— Abraham Abbi Asetaw, Go-founder: Pop-Up Agency
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» Follow Connect To on Instagram for Our pmjects Qe

competitions, student created content and paid

work opportunities, 1

= Find us on Linkedin
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hit the ground running. MA Fine Art: Drawing
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“ Representation is needed almost everywhere, UAL.
and Creative Shift not only recognise that, I
they do something about it. -

— Abraham Abbi Asataw, Co-founder: Pop-Up Ager
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Graduate Showcase

Get inspired by work from our most
recent fine art design graduates.
Visit the Showcase.
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creative shift

We invite you to enter a virtual gallery space and hub



COMMUNITY
SPACE




DELIVERABLES



THANK YOU!




