
I'm Chris, the voice and heart of klitly. I've been fascinated by 
Denmark since I was four years old: the sound of the waves, 
the sight of endless dunes, and the warm comfort of hygge.

As a journalist and passionate storyteller, I want to share this 
fascination with curious travellers and Scandinavia fans. An 
honest, informative, and emotional connection with my 
audience matters to me - I tell every story the way I'd tell it to 
a friend.

hej

klitly reaches Denmark fans across many 
channels: in the blog and podcast, on social media 
and in the dedicated klitlyapp. Here you'll find travel 
tips and Danish culture, but also personal road 
stories, encounters, and countless experiences.

My content inspires, informs and sparks 
wanderlust. I bring Denmark into people's hearts - 
whether they're planning their next trip or simply 
dreaming of life in the north.

About klitly

Instagram
Followers > 50.800
Engagement rate 3,69 %
Average likes 1.756

Key Stats

klitly.de - Blog
January-August 2026
Impressions > 387.000
Unique users > 100.000

More klitly
klitly app: 1.500+ installs
Podcast: 44 eps./210k+ plays

Other Socials
Facebook > 19.200
TikTok > 16.100

Media Kit
September 2026
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Previous partners (Selection)

Visit Fyn (Press Trip)
• Social media stories from the press trip
• Themes turned into blog articles and reels
• Funen-focused podcast episode

Sonne und Strand (Collaboration)
• "Behind the scenes" social campaign
• What the client says: "The campaign had a great impact on 

our brand awareness. We're very happy with the engagement 
it generated."

Other partners: Destination Bornholm, Det Gamle Apotek, Esmark, babbel and more.
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• Sponsored Blog Posts
Posts that showcase your business or 
destination credibly - also in the app.

• Social Media Partnerships
Reels, posts, and stories that authentically 
integrate your brand or destination.

• Giveaways & Contests
Engaging my community through exclusive 
promotions.

• Podcast Sponsorships
Branded episodes featuring your destination, 
products or services.

Collaboration opportunities

Who I reach
My audience is German-speaking and consists primarly of:

• Gender: 67 % women and 33 % men
• Age: 25-64 years with core segments

• 35-44 years (30 %)
• 45-54 years (29 %)

• Location:
90 % Germany, 3 % Denmark, 2 % Switzerland, 2 % Austria

Those who follow klitly love Denmark, want to stay connected or are 
looking for inspiration for their next holiday. The community values the 
Scandinavian lifestyle and Danish design, and is interested in sights 
and travel tips.

klitly is a
love letter
to denmark


