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OUR
- COMPANY

Sajo Buana Abadi was born from 3 young people who have high
determination to start exporting. With the mission of helping many MSME

\ companies and also large companies, increasing the country's foreign
exchange, and also advancing the country with EXPORTS

———,

TR
) @ﬁ PT. Sajo Buana Page
T“b&uﬁup 99? Aba d i 0 2



Our
Company
The Story

Contents

The Story
Vision &

Mission The
Milestones

Meet Our Team

Our Products

Market

Platform

NN\
" J/Fy PT. Sajo Buana

iyl

%) =
T“b&uﬁuhi’s? Abadl

Page
03



] L igagprofessional exporter
co ng t e¥trading and developing

all commodities originating from Indonesia. Our
ultimate goal are to introduce all products from
Indonesia to all over the world. Ultimately, our
top priority to meet our customers' satisfaction
and expectation and to help all farmers and

workers spread across the Indonesia to earn a
decent income for their families.
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OUR
MISSION- -

consumers in the world.
Establish good cooperation with all elements of

society on a national and international scale.

@ U R ngm Providing optimal, professional, and innovative
services for customer satisfaction.

Empower of all our partner farmers in order to get

Creating a company that can be trusted and excels in _
a much better life.
the field of trade and can become a Market Leader in

Indonesia that has competitiveness at the National and

International Levels.
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OUR PRODUCTS

DESICCATE KONJAC COCONUT
D POWDER OIL
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Market I Websit I

. GO4WORLD www.sabuana.

. TRADE com
WHEEL

\ MARKET " ecorcom
PLATEORM ... | ...

.

. BISA EKSPOR . INSTAGRA
. BLUE LAKE . M
. BADAN . FACEBOOK
P PENGEMBANGAN .
i . EKSPOR . YOUTUBE
INDONESIAN CHAMBER TWITTER
OF COMMERCE AND LINKED IN
INDUSTRY
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Marketin

HAVE A HIGH SUPPLY OF GOODS

BUT NOT WORTH THE POWER

BUY IT, BECAUSE YOU DON'T HAVE A

QUALIRIRATEGY

- PROBLEMS5 “
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MOST COMMON PROBLEMS
BY SMALL COMPANY

SUPPLIER AND ALSO BIG

COMPANY

PT. Sajo Buana
Abadi

The

MOST COMPANIES AND SECTORS
AGRICULTURE DESTROYED BY THE
PANDEMIC

COVID-19. SALES ALSO DECREASED

A

DUE TO THE UNSTABLE ECONOMY

EXPOR

MOST MANUFACTURERS ARE EAGER
THE PRODUCT GOES INTERNATIONAL BECAUSE

WITH VERY HIGH PURCHASING POWER IN
COMPARISON BY SELLING THE LOCAL AREA, BUT
DON'T UNDERSTAND HOW EXPORT
ITS PRODUCTS.

LEGALIT

THE FARMERS AND WORKERS
DO NOT HAVE THE LEGALITY
TO CARRY OUT AN EXPORT
PERMIT FOR GOODS.
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Optimal
Marketin

9

WE HAVE A MARKETING TEAM
THAT QUALIFIED OPTIMAL,
INNOVATIVE AND ALSO

PROFESSIONAL.

LEGALITY I

SAJO BUANA ABADI
ALREADY HAS AN EXPORT
PERMIT.

EXPORT I

WE HAVE EXPORT
CERTIFICATE LICENSE AND
ALSO EXPERIENCE IN
EXPORTING

PRODUCTS TO SEVERAL
COUNTRIES.
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MEET OUR TEAM

Steven Magnus John Kevin Andreas Kurnia
Founder Co-Founder Commissioner
A q PT. Sajo Buana Page
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