


We work our best in everything 
we do

We work with creative and
valued ways

We work responsibly, 
transparently, consistently 
and thoroughly

We develop a spirit of
collaboration and cooperation





RESEARCH AND 
TECHNOLOGY 
DEVELOPMENT

THE BEST
QUALITY

NATURAL
INGREDIENTS

SUPPORT 
LOCAL FARMER

We do product 
development based 
on research both on 
technology and 
market readiness

We only use organic 
raw material with the 
best quality. Since we 
want to bring you the 
essence of nature

Quality is our priority, 
we always keep this 
thing in mind to 
present you only with 
the best products.

We also empower 
and educate local 
farmers to level up 
their knowledge and 
prosperity
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market overview

Market potential 
List of importers for the selected product in 2020

Product : 210390 Preparations for sauces and prepared sauces; mixed condiments and seasonings
(excluding soya sauce, tomato ketchup and other tomato sauces, mustard, and mustard our and meal)
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sales growth

export destination countries

USA

Japan

Germany

Our buyers are:
Ÿ Importers of branded and private label products for national grocery, 

department, club, and online retailers
Ÿ Retailers with more than 100 stores in the country
Ÿ Wholesalers with more than 30 years of experience

Value of Aminos Exported (USD)
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“Brings Happiness 
Through Organic”
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