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PT JAGO

Expert Digital Marketing Team
to become product marketers
and consultants for Indonesian
SME development assistance
programs in the global market.



a strong logistics network
in the form of forwarders
and cargo to support the
process of shipping goods
from suppliers to global
buyers.

LOGISTIC
SUPPORT




PT JAVA CONDANG NUSANTARA

GLOBAL BUYER
ACCESS

Ly

Global Buyer Access
Jago has relationships in 33 countries that are export destinations for
Indonesian products. This has become our main weapon to help market
Indonesian SME commodities to the global market.

America Africa Europe Middle East  Asia-Pacific
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marketplace platform with a
global scale as a medium for
marketing SME products in the
B2B segment (Alibaba.com,
go4world.com, jagofood.com, and
jagogreen.com)
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STANDARDIZATION SYSTEM

With a business that focuses on the export trading \
industry of energy products and natural products, PT Y
Java Gondang Nusantara has touched various
aspects of Indonesian people’s lives, especially from
farmers who are our main source of raw materials ERT PR T
for agricultural and energy products such as = S G
charcoal, virgin coconut oil, food and beverages, SR A SR A s
agriculture, and horticulture, we strive not only to be : bw ,1
oriented towards corporate profits, but also to ; ﬁ
provide benefits for farmers as the front line 7 ‘ jv N
producers of energy and agricultural products from ? 2
Indonesia.
To realize the creation of export-ready energy and
agricultural products, our company is currently also ; 2
developing a product standardization system, in this Ve el Y
system we will apply standard production standards ‘
starting from raw materials, planting, maintenance, Y
harvesting, production, to delivery to customers.
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OUR PRODUCT

PT Java Gondang Nusantara has carried out
business development by implementing a business
model based on energy and natural products which
is divided into two superior product categories,

including:

Jago Green for energy and mineral products
including shisha charcoal, sawdust charcoal, organic
straw, vco, and firewood

Jago Food for food products and agricultural
products includes seafood, lobster, squid, smoked
fish, crab, sea cucumbers, tuna, palm sugar, cocoa
powder, vanilla, ginger, cardamom, pepper,
curcuma, potatoes, and fruits.
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ABOUT US

PT. Java Gondang Nusantara is an export
company based in Yogyakarta, Indonesia. Our
company has many years of experience in the
export trade of energy products and natural
products from Indonesia with the best quality

we have.

We have also established business cooperation
with customers spread across Europe and Asia,
such as Azerbaijan, Finland, South Korea,
Malaysia, and others. Our specialization in the
export trade industry is evidenced by the
increasing demand for our superior products
such as charcoal, ginger, fruits, cocoa powder,
and many other products from the agricultural
product category that are our mainstay.




BUSINESS MODEL

In accordance with the company's articles of
association, the business activities carried out
by our company include general trading,
industry, export, agriculture, services, and

consulting.

Until 2021, PT Java Gondang Nusantara has
developed its business by implementing a
business model based on energy and natural
products which is divided into four superior
product categories, including:

Jago Green for energy and mineral products
Jago Food for food, agriculture, and fruit

products
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Jago Nusantara is
engaged in building
synergies and product
standardization to
create supply and
demand to the global
market according to

provide a platform for

OOVvI

farmers, fishermen, and
SMEs to sales their
products, provide
assistance on the
development of business
digitalization to build a
positive climate for trade

ADUINAS

in Indonesia.




VISION

Marketing the products of
Indonesian farmers, fishermen and
SMEs to the global market through
platforms and networks spread
across 33 countries.

MISSION

Improving the standard of living and
income of Indonesian fishermen,

farmers and SMEs. o

Provide assistance, development,
and standardization of local
products from fishermen, farmers,

and SMEs in an effort to penetrate o
the global market.

Creating positive synergies in the
market between suppliers and
buyers who integrate with the

company.




